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1. IMosicHUTEIbLHAA 3aIMCKA

1.1. Ilens u 3a7a4n OUCIUILINHEL

Legb IMCHMIVIMHBI — TIOJATOTOBUTH CTYJCHTAa K BOCIPHUATHIO NPOPECCHOHATIBHOTO LUKIA
JUCLUUIUIMH HAa OCHOBE 3HAHUM W MOHMMAaHUSA HMCTOKOB PEKJIAMHOIO Jiela U OOILIEeCTBEHHBIX
KOMMYHHMKAIMI, UX CBO€0Opa3us B pa3Hble MCTOPUYECKHUE NEPUOABI U B Pa3HBIX cTpaHax. B
KauecTBE IJIABHOI'O TPUHLMIA IE€PUOJU3ALMU 3asBJICHO pa3BUTHE CPEICTB MAaCCOBOU
KOMMYHUKAIIH, YTO ONpEAEIsieT HE TOJBKO COAEp)KaHHE IMEPEHOCHMOTO COOOIIEHHs, HO W
CIOCOOBI €r0 BOCHPUSATHSL.

3agauu AMCUMIIMHBI:

e chopMupoBaTh 3HaHME OCHOBHOTO TOHSATHWHOTO ammapara, HEOOXOJUMOro IJis
W3YYEHHUsI TUCIUIUINH TPOo(eCCHOHATBLHOTO LIMKIIA;

® pa3BUBaTh COCOOHOCTH OOOCHOBATH POJIb U MECTO CPEJCTB MACCOBON KOMMYHHUKAIIUH B
pa3sBUTHH PEKIIAMHOTIO JI€J1a U CBsI3€ll ¢ 00IIECTBEHHOCTBIO;

® HAyYHUTb BBIBIATH CIELU(PHUKY PA3BUTHS PEKJIAMbI B pa3HbIE SMI0XH U B Pa3HBIX CTpaHax;

® pa3BUBaTh HAaBBIKM OOOCHOBAaHHOIO aHalW3a HCTOKOB KOHLENTYAJbHbIX MNO3ULIUN
COBPEMEHHBIX IIKOJI peKyiaMbl U PR;

® O03HAKOMWTH C NPUHLHUIIAMU M METOJAaMU OLIEHKH 3(PPeKTUBHOCTU MPOdhecCHOoHATHLHOM
JesITeIbHOCTH B 00J1acTH pexyiambl U PR.

1.2. HepequL IJIAHUPYCMBIX PE3YJIbTATOB 06y‘-IeHI/I$I o AJUCHUILIIMHE, COOTHCCCHHBLIX C
WHAUKaTOpaMu JOCTUKCHHUA KOMHeTeHIII/Iﬁ

Komnerenuus HNuaukaropsbl Pe3yabTarsl 00y4yeHus
(xon m KOMITeTEeHI Ui

HAaWMEHOBAHHE) (Koa ¥ HAMMEHOBAHUE)

ITK-1 Cnocoben ITK-1.3. Brangeer 3HATh:

MIPOBOJIUTH HaBbIKAMU ® COIUAIBHO 3HAYUMBIC IIEHHOCTH
MapKETHHTOBBIC (hopMupoBaHUS COBPEMEHHOTO obmiecTBa u
UCCJICTOBAHMUSI C peIOKEHHH 110 POOJIEMBI, MIpEICTaBIISIONIE
UCTIOJIb30BaHUEM YIIYYIIEHUIO CUCTEMBI 00IIeCTBEHHBIH HMHTEpeC B cdepe

WHCTPYMEHTOB IPOABUKEHUS TOBAPOB pEKIIaMBbI u CBsI3€EM c

KOMILJIEKCa (ycnyr ) opraHuzanuu 00IIECTBEHHOCTHIO

MapKETUHTa YmMmern:

® OpraHH30BHIBATH
KOMMYHUKAI[HOHHbIE  KaMITaHUH
COIMAIILHOM HAIPaBICHHOCTH IS
yIIy4IIeHUs] IMHJDKa OpeHa

Baanern:
e HaBBIKAMU pa3paboTku

KOMMYHUKaIWMA OpeHna B

COIMAIBLHOM cepe
IIK-1.4. Ymeetr 3HaTh:
CUCTEMATU3UPOBATE U ® OCHOBHBIE JTamnbl (opMUpPOBaAHUS
00001aTh 6oMbIIKE PEKJIaMHOTO JieJla M MAacCOBBIX
00BEMBI TIEPBUYHON H KOMMYHHUKAITUH TPUMEHUTEIBHO K
BTOPHYHOM peruoHaM  €BPONEHCKUX  CTpaH,
MapKETHUHIOBOM Poccun u CIIIA;
uHpopManru ® OCHOBBI KOHUENTYaJbHbIX MMO3ULUN

OCHOBHBLIX IIKOJ PEKJIIAMHOro acjia




U OCHOBHBIX KOHLIGHL[I/Iﬁ B O6HaCTI/I
MAaCCOBBIX KOMMYHHKAIIMI U CBSI3€H
¢ 00ILIECTBEHHOCTHIO;

® COJEp)KaHUE U CYThb AEATEIbHOCTH

B obnactu KOMMEPUYECKUX
KOMMYHHKAITUI; BUIBI W (HOPMBI
KOMMYHHKAITMOHHOMN
JIeITEIILHOCTH,

YMmeTh:

e (opmynHpoBaTh OaHK pPEKJIAMHBIX
HaeH; COIIOCTABJIATE Hu
aHAIIM3UPOBATH JOMHHAHTEI
Pa3HBIX PEKJIAMHBIX IIIKOJT,

Baagers:

® CHEHUAIBHOW TEPMHUHOJIOTHEN B
o0JIaCT peKJlaMbl U MAacCOBBIX
KOMMYHHKalM{; TNPUHOUIAMH H
METOJIaMU OLEHKU CTPATETUYECKUX
u TaKTUYECKUX peneHuin
KJIACCHYECKMX 3ajad B 00JIaCTH
MaCCOBBIX KOMMYHUKAIIH;

® METOAAMM COLUAIBbHO-KYJIBTYPHOTO
u HACTOPUYECKOTO aHaJM3a
KOMMEPUYECKHX MPOLIECCOB

1.3. MecTo TMCHMIUIMHBI B CTPYKTYpe 00pa3oBaTeIbHON IPOrPaMMbI

Z[I/ICI_[I/IHJ'II/IHa OTHOCHUTCS K 00s13aTE€IIbHBIM JUCLHUIIIINHAM BapHaTHBHOﬁ qacTu yqe6H0ro IJ1a”Ha.

Jlnsi  OCBOGHHMS JaHHOM IUCHMIUIMHBI HEOOXOMWUMBI 3HAHWS, YMEHHS U  BIAJCHHSA,
c(OopMHPOBaHHBIE B MIPOLIECCE U3YUEHUS TUCLUILIINH

o  Qunocodus

e lcropus

e Ucropusa Poccun

e BceoOmas ucropus

e OCHOBBI TEOPHH KOMMYHUKAITIH

e [lcuxomnorus pexyiaMbl U CBs3€H ¢ 00LIECTBEHHOCTHIO

e DTHUYECKOE peryIpoBaHUE PEKJIaMbl U CBSI3EH C OOIIECTBEHHOCTHIO
B pesynbrate OCBOCHHMS JAUCHUIUTUHBI (OPMHUPYIOTCS 3HAHUS, YMEHUS U BIAJCHUSA,
HEOOXOUMBIE I U3YYCHUS TUCIUILINH

e MeXKyJIbTypHblE KOMMYHHUKALIUU

e Peknama B MUPOBOH KyJIbType

e [IpodeccuonanbHO-TBOpUECKas MPAKTUKA

e TloaroroBka K ciaye U cjauya rocy1apcTBEHHOIO SK3aMeHa.

2. CTpyKTypa IMCHUILIAHBI
OO6mmas TpyA0€MKOCTh TUCIMIUIMHBI COcTaBisieT 4 3.e., 144 akameMuueckux daca (OB)

CTpyKTypa JTUCUMILIMHBI 1JIS 04HOI opMbI 00yUeHMsI




OO0beM AUCHMIUIMHBI B (pOpME KOHTAKTHOW PaGOTHI OOyHarOIIUXCS C MENaroruuyecKUMU
paboTHUKaMU U (WIM) JTULAMU, TPUBJIEKaEMbIMH K pealn3ali 00pa3oBaTeIbHONW MPOrpamMMbl
Ha MHBIX YCJIOBUSX, IIPU MPOBEJCHUN YYEOHBIX 3aHITHH:

Cemectp | Tumn y4eOHBIX 3aHATHI KonuuecTBo
4acoB
2 Jlekun 14
2 CemuHapbl/J1a00paTOPHBIE PAOOTHI 14
Bcero: 28

O0bemM guctuIIuHbl (MOayssi) B (oOpMEe CaMOCTOATEAbHOW paboThl 00YyYaIomUXCs
cocTtaBisieT 96 akageMuyeckux vaca(oB).

CTpyKTypa JUCHUNIMHBI ISl 04HO-3204HOI (pOpMBbI 00yUeHUSs

OO0beM AUCHMIUIMHBL B (JOpME KOHTAKTHOW PabOThI OOydarOIIUXCS C MEJAaroruuyecKUMU
paboTHUKaMU U (WIM) JULAMU, IPUBJIEKAaEMbIMU K pean3allii 00pa30BaTeIbHONU MPOrpamMMbl
Ha MHBIX YCJIOBUSX, IIPU NPOBEJCHUN YUEOHBIX 3aHATU:

Cemectp | Tum yueOHBIX 3aHATHI Konmnaecr
BO YaCOB
2 Jlexuuu 8
2 CemuHapbl/J1a00paTOPHBIE PAOOTHI 8
Bcero: 16

O0beM IUCIUIUTMHBI (MOIyJisi) B ¢GopMe CaMOCTOATEIbHOW pPaboThl 00ydarommxcs
cocraBnsier 108  akagemuueckux yaca(oB).

Discipline structure
The total labor intensity of the disciplineis 4 Credit, 144 academic hours.
Discipline structure for full-time training
The scope of the discipline in the form of contact work of students with pedagogical workers

and (or) persons involved in the implementation of the educational program on other conditions
during training sessions:

Semester | Type of training sessions Number of
hours
2 Lectures 14
2 Workshops/Lab Works 14
Total: 28

The scope of the discipline (module) in the form of independent work of students is 96
academic hours.

Discipline structure for part-time training

The scope of the discipline in the form of contact work of students with pedagogical workers
and (or) persons involved in the implementation of the educational program on other conditions
during training sessions:



Semester | Type of training sessions Number of
hours
2 Lectures 8
2 Workshops/Lab Works 8
Total: 16

The scope of the discipline (module) in the form of independent work of studentsis 108
academic hours.

3. Conepxanue IMCUMILIHHBI

Paznen 1. Meromosiornuyeckue OCHOBBI, TEPMUHbI U NMOHATUA B pekjaame. (OCHOBHBbIE
NPUHIUNBI W OCO0EHHOCTH PEKJAMHON [eATeJbLHOCTH. BO3HMKHOBeHHE TpaauUii
€BPOIIeiiCKOM peKJIaMbl

CoBpemMennbie ornpezaenenuss pexiamMbl © PR. Pexiama kak xommepueckas KOMMYHUKAIIHS.
ConokynbTypHblE OCHOBaHUSA pekiambl. CBsi3u ¢ OOIIECTBEHHOCTBIO KaK MaccoBas
KOMMYHHUKAIUsl. XapaKTepUCTUKU «oO1iecTBa notpednenus». Mudbopmamonnsie pecypesl B
OCBOGHUH pekiIiaMHOTO jena. [loHsATHS  «pekiamay, «KomMMmepdeckas UHGOpMaus»,
«MapKETUHT», «MaccoBas KOMMYHHKalus». CBs3b peKiIaMbl M MaccOBOr0 OOIIECTBAa B
COBPEMEHHOM MHpPE UM B HUCTOPUYECKOM KOHTEKCTE. V3MEHEHHE pPBIHOYHBIX OTHOUICHUH M
KOMMYHHKAITUI B COBPEMEHHOM MUpE. «MHUDBI» U «JT0Kb» PEeKIIaMBI.

Knaccudukaruss BHIOB peKiIaMbl MO0 OOBEKTY pPEKIAMHPOBAHUS, HAINPABICHHOCTH PEKIIAMBI,
XapakTepy peKJIaMHOro oOpaiieHus, cnocoOy BO3AEHCTBHS Ha IEJIEBYI0 ayAMTOPHIO,
OXBaTHIBAEMOMY CETMEHTY PbIHKA, UCTOYHUKY (PMHAHCHUPOBAHUS U T.1.

Paznen 2. EBpomeiickas pexaama. Kommepueckoe mnpemioxkenne W uHpopmanusi B
AHTHYHYIO 310Xy. Toprosasi pexkjiaMa M peMecCJeHHOe NPOM3BOJACTBO B CPEIHEBEKOBOH
EBpomne.

Brinenenne npodeccHoHaNbHON — pekiamMbl U3 MPOTOPEKIaMHBIX — TeKcToB. KaHpoBas
muddepeHnmaIus yCTHOW peKiiaMbl B aHTHYHOM ropojie. [ namaran — nepBbie npodeccuoHabl
pexnamMHoro jnena. IlpeaMeTHo-m300pa3uTeNnbHas peKIaMbl B aHTUYHOCTH. [lMchMeHHas
peknama: rpaddutu u ans0ym. Pexnama 3penunr — adpuma. [Tonmutnueckas pexnama. CriocoObr
pPEeryIupoBaHHUsS PEKJIAMHOTO Jella B AHTHMYHOCTH — ACTHMHOMBI M aropaHoMbl. PexmamHas
JESTEeTHbHOCTh CPETHEBEKOBBIX TJIAIIATACB M repoJiba0oB. Tpu HampaBieHHs (OIBKIOPHBIX BHIOB
pexinambl CpeHEBEKOBBS: «KPHUKW» YIIHIL, «KPUKW» CTAIMOHAPHBIX 3a3bIBAJl U SPMapOYHAas
pexiama. M3o0pasutenbHas pekiama CpelHEBEKOBbs. ToproBas M IiexoBas 5MOJIEMaTHKa,
[IEXOBBIE JIEMOHCTPATHBHbBIC AKIMM W CAMOPETYJIUPOBAHHME IIEXOBOH peKIaMbl. AKTHBU3AIUSA
penurno3Hor pexsambl. [IpenruiakatHeie KaHpPbI pekiaMbl. M300pa3urenbHas W MUCHMEHHAS
pekinama no3gHero CpeiHEeBEKOBbSL.

Paznen 3. Espomneiickas pekiaama. Kpukm u ycrHas pexiaama B HoBoe Bpems
HNudopmanuonnas peBoswouust I'yrenbepra u eBpomneiickas pexiaama XVII — XVIII BB.
Toprosas pexsiama HoBoro BpemeHu.

Oranbl CTaHOBIIEHUS pekiaMHOro aena B EBpome. I[lepeBopor B crmoco0ax THpakKMpOBAHUS
uHpopmarun. OcoOeHHOCTH 00pa3oB M CTWIEH TeKcTa B €BPOIEHCKON  pekiame.
KommynukatuBHas pesomonust M. I'yrenOepra. IlepBbie oOpa3ipl IeyaTHOHW peKIIaMBbl.
Pexnamuble »xaHpbl. OCHOBHBIE KOMITO3UIIMOHHBIE 3JEMEHTHl PEKJIAMHOIO TEKCTa: 3aroJIoBOK,



[IO/3ar0JI0BOK, OCHOBHOM TEKCT, MpOTOciIOoraH. HoOBbIE peKIaMHbIE KaHPBI: IPEUCKYpPaHT,
Karajor u npocnekT. IIpuHuuMnBl nu3aliHa Me4aTHOM pekyiaMbl, CTWIM M pa3paboTKa MaKeToB,
HPUQPTOBOE U XyHA0KECTBEHHOE 0(POPMIICHHE.

Teodpact Penomo — «orermy eBpomeiickold pekiambl. [losiBleHHe Ta3eT Kak OCHOBa
dhopmupoBaHus OTHOIIECHUH B oOmiecTBe. OCOOEHHOCTH MacCOBBIX KoMMyHHUKarmii B XIX Beke.
[losiBneHue WIIIOCTPUPOBAHHBIX M3JAaHUH M MX BIUSHUE KaK CpPEJICTBA KOMMYHHUKAIUU.
®enomen «lllustrated London News». «Pwimaps pexnambl»y Jx. bemn u mosiBieHue «KEHCKUX
KypHasoB». CerMeHTaIus moTpeduTeneil B peKIaMHOM JIele.

Pa3nen 4. EBponeiickas pexiiama. PexkiiaMHble BOWHBI 1 KOMMYHUKATHBHOE COJEpPKaHUe
KOHKYpeHTHO#l 00opbn0Obl. KoHchlOMepckoe mnoBeaeHue espomneiina B 3moxy MogepHa:
BUKTOpPHAaHcKas AHrius. ®opmupoBanune epponeiickux Openaos XIX - nepBoii nMoJIOBHHBI
XX B. Pexiiama ot mpousBoautenss B0 BTopoil nmojoBuHe XIX Beka. Aduiia U miakart
MoO/iepHa B eBponelickoil pekiame. CMHU n craHoB/eHHe NPO(eCCHOHAIBLHOH PeKJIAMHOM
AesTe1bHOCTH B EBpone. MapKeTHHIOBBIE M COLMOKYJIBTYPHbIE KOMMYHUKaMu XX Beka.

dopmupoBaHue «OaHKa 00pa3oB» B peKiIaMe U B MAacCOBBIX OOILIECTBEHHBIX KOMMYHHUKAIUSX.
«JIuo» m «macka» B pekiame. DeHOMEH peKIaMHOrO IUIakaTa M eBpoIeicKas IIKoa IUlaKkaTa
XIX — XX Beka. A¢wuma, urakat, moctep. XyA0KHAKH-MacTepa MoJiepHa B pexitaMaoM aene (K.
Iepe, A. Tynys-Jlotpek, A. Myxa u nap.). @eHomen Art-pexinambl. MoaepHusanus cTuiei
BBIBECKU U BUTPHUHBI. JIOTOTUN Kak BU3yain3anus OpeHjaa. AJIrOpUTM CTAaHOBJICHUS 3HAMEHUTHIX
sorotumos: Nestle, Maison.

M3meHeHne KOMMYHUKAIUI BCIIEJCTBHE TEXHOJOTMYeCKOo peBoionmu XX Beka. Creruduka
paguokoMMmyHuKaruii. KuHo kak «Benmukuii oOmaHmmk». deHomed [oimByna U KOMHUKCOB.
[Iporiecc BO3ACHCTBUS U BOCIIPUSATHSI HOBBIX BUIOB KOMMYHHKAIMA. Moienu moTpeOUTeThCKOro
MTOBEICHUS IPU MTOKYIIKE TOBApOB U ycIIyT B XX BEKe.

Paznen 5. Hapoanas pexaama B Poccum: Oanaran, paemiHuk, JayOok. Pexkiaama B
Hmneparopckoit Poceuun. HUu@pacTrpykrypa poccuiickoro poiaka XVIII — XIX BB.
Toprosas pexiaama B Poccun XVIII — XIX BB.

Poccuiickoe «rpronaepctBo» BTOpod monoBuHBI XIX Beka. «MwuumHoOHIIMKKM» KoHna XIX —
Hauana XX Beka. Cneumduka OTHOIIEHWH NpeAnpuUHUMaTene u Bracth B Poccum.
[IpomeinuienHas BeicTaBka 1882 roja kak mepsasi MaciiTaOHas pekjiaMHas aKlHsS POCCHMCKHUX
IIpeIpUHUMAaTeNel. 3aKOH O TOBapHOM 3Hake 1896 r.

Tpaguuuu BeIBeCKU 1 BUTpHHBI B Poccun. OcoOeHHOCTH HAMMEHOBAHHSI POCCUUCKUX (hupm, Ux
BUJIbI U QITOPUTM YTBEPKIEHHs 0011Iepoccuiickoro cratyca. YaliHble 1 KOHAUTEPCKHE «KOPOIIH»
Poccun: cranoBnenue OpeHIoB. «HOCTpaHHBINM aKIIEHT» POCCUHUCKOTO HAWMUHTA. PexmamHoe
oOecrnieueHue OpeHaIuHTa. bpeH kak CUMBOJ 1 KOMMYHMKAIIMSL.

BripaboTka cTuiIsl pekjlaMHOTO TE€KCTa B MEPUOAMYECKON meyaTu BTOpoi mojoBuHBI XIX Beka.
3aBUCUMOCTb peKJIaMbl 0T KOMMYHHKATUBHOT'O aJipeca KoMMepueckoro oobsasienus. Cnennguka
pEKJIaMHOM KaMIaHUM JK30THUeckoro ToBapa (pupma «labait»). «Crnagkas» pekiama
POCCHICKUX KOHIUTEPOB: O0Illee W YHHUKAJIbHOE B PEeKIaMHbIX cTpaterusx ¢upm Jitnem, Cuy,
AbpukocoB. CepuitHas pekinama. @DopMupoBaHue CTHIS OTHOIIEHUH C TOTpeOUTENEeM.
bnaroTBopuTenpHBIE aKLIMU U event-peKiiaMa pOCCUHCKUX MPOU3BOIUTEINEH.

[TonsiTne «pekiaamMHOM BOHHBY W ux kinaccupukamus (k. Tpayr). Pexknamublii apceHan u
TakTU4eckue MpopbiBbl B pekinamHoi BoitHe [I. CmupnoBa um H. IllycroBa. CoBpemeHHOE



MO3ULIMOHUPOBAaHUE ITHX OpPEHJOB Ha MHUPOBOM pbIHKE. CTparerus «HO3UIUOHHOW BOMHBDY
poccuiickux napgromepoB A. Pamte u I'. Bpokapa, cyap6a aTrx OpeH10B.

«[TapTuzanckue» nercTBus Manbix pupm. [Iprembl MoIIeHHHYECTBA MPU MOMOIIU peKIaMbl U
6opbrba ¢ HuMu. Kputrka He1oOpOCOBECTHOI peKiaMbl B POCCHICKOI mpecce.

Pa3nea 6. Pekiiama B UmMneparopckoii Poccun. Kommepueckas pexiaama B Pocenu XIX B.:
HOCHTEJIM, collepkaHue, cnenudurka. Buzyaabnas pexinama konna XIX — nayana XX Beka.
Peksiama u maccoBble KOMMyHHKauuu B Poccun. BpeHIMHr M peOpeHIMHI POCCHHCKHUX
KOMIIAHM .

dopmupoBanue OpeH10B poccuiickux npousBoauteneit. AO «I"pammodon». ATpubyTHKa Mapok
pycckux ¢upM. ToBapHble 3HAKM pOCCHCKMX TpousBoauTeneill. KoHkypeHTHas pekiama
noBceiHeBHOTO ToBapa: A.Cuy, A.M. AGpuxocos, @.K. Ditnem, Kakao XK.bopmana. Mbiio A.M.
Kyxkosa.

KpeaTtuBHbIE peKkIaMHbIE aKIIUU [TPOU3BOAMUTEIIEH TEXHUUYECKUX TOBapoB. Pexnama myremecTBuit
KaK CEpBUCHON HOBUHKH. PekiamMHbIe 00pa3bl U «MacKH».

BriBecka u BuTprHa Hadana XX Beka. «Miop nu Mepenus», «EnnceeBckuii», «Haiinbiii gjom» C.
[Iepnogsa.

TearpanbHblil 1 BHICTABOYHBIN I1aKaT MojepHa. CTaHOBIeHHE (OTO U KUHOpeKIaMbl. KHuxkHast
U KypHaJbHas peknama Hadana XX Beka. Kommepueckuil pexnaMublii miakatr u POS
Matepuaibl. [IpodeccnoHabHBIE TIPOU3BOIUTENH BU3yAIbHON M XYI0KECTBEHHON pEKIIaMBbl.

Pasnen 7. Peknama B Hmmneparopckoiri Poccum. PexiamMHble BOMHBI M peKJaMHbIE
kamnanuu. Pexkinama B CMU B Poccnu: cranoBiieHne npodecCHOHAIBHOH PeKJIAMHOM
AeATeIbHOCTH. PekiiaMHble BOMHBI M KOMMYHUKATHMBHOE CO/JAEpPKAHME KOHKYPEHTHOM

00pbLObI

Tunonorus pexnaMHbIX BOWH. KpeaTuBHbIE pekiiaMHbIE POEKTHI IPOU3BOAUTENEH B KOHTEKCTE
KOHKypeHIuH. Toprosas BoitHa napdromepoB. PekiiaMHOe MUPATCTBO U MOLIEHHUYECTBO.

CMMU kak ocHOBHast HHMPACTPYKTypa peKJIaMHBIX KOMMYHHUKAITMi. Pexiama B MaccoBoil mevatwu.
Pexnamuas nestensHOCTh Kak OuszHec. Tumbl pexinamuoro tekcta B CMU B Hauane XX Beka.
IOpuanueckrne ocHOBaHMSI peKJIaMHOW AesTenbHOCTH B Poccum Hawana XX Beka. Peximamubie
areHTCTBA.

Pasnea 8. OnbIT COBETCKOI peKyaMbl: Iponaranaa, nHgopmanus, npeenranus. Pekiama
HOIIa. MonmuTHyeckuil miaakatr M xyaoxecrseHHas adpuma 1920-1930 rogos. Pexkinama,
nHpopmanusa u nponaranaa B CCCP. Hocuresn pexnamuonn mapopmanun B CCCP.
CoBerckuil TMII pekjJaMbl U KOMMYHHUKauuid. UHdopManuoHHbIe U NMPOCBETHTEJIbCKHE
BAPHAHTBHI KOMMYHUKAIIMOHHOM 1eATEJbHOCTH

Cnom peIHOYHON HH(PACTPYKTYPHI M paliKalbHOE W3MEHEHUE OOIECTBEHHBIX KOMMYHHKAIIUN B
NepBble TOAbl COBETCKOM BiacTH. MoHononuzanuss HHQOpPMAlMKU COBETCKMMH Ta3eTaMH.
@deHOMEH MOJIUTUYECKOTO I1aKaTta. MacTepa COBETCKOTO MOJIMTHYECKOro Muiakarta (A. Amcut, /1.
Moop, B. Jlenu, O. Jlucuukwuii). PexnamMubie MOTHBBI NOJUTHYECKOM Mpomnaranisl. CoBeTckast
IICEBJIOPEKIIaMa: NIPU3bIB, IIPUKA3, JIO3YHT.

BenomcTBenHast opranusanus kommepueckoil nadopmarmu. B. MaskoBckuit 1 A. Poguenko —
co3zarteny cTuis pekiiambl Moccenbrnpoma. [lesTenbHOCTh U CTUIIb KOMMEpPUECKOH HHGOopMaIiu
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U TmoTpebuTenbckoil  mpomarasabl.  [IpocBeTuTenbckas — KOMMYHHMKALUMS — KOMMEPUYECKHX
opranuzauuii. Pexiamuasi GyHKIMS TPOCBETUTENLCKUX JKYPHAJIOB.

Pa3znen 9. Amepukanckue mkoJibl pekiaamMbl. CIIIA — HCTOYHHKH COBPEMEHHOH peKJIaMbl.
MapkeTHHIOBbIE CTPaTernyd M peKJaMHble TAKTHKH aMEPHKAHCKHX NpeanpuHuMATeeil.
HoBble HocuTequ pexkaambl B XIX - XXB. MeaunamianupoBaHue B MacCOBOM
KOMMYHHUKAIMH. AMEPHKAHCKHI ONBIT PEKJIAMHOI0 Jela M O00IeCTBeHHbIX
KOMMYHHKAaIUM.

®opmyna M. Makmosna «Hocurens - ectb coobuienue». ToTtanpHas U cepuiiHas pekiiama,
pacumpeHue apceHana pekinamoHocuteneil B XX Beke. Tpanchopmanus pexinaMHOro aena B
TOJIbI «BEJIMKOU JIETIPECCHM» M «HOBOTO Kypca» @. Py3menwra. [losBieHne m ocobeHHOCTH
pexsiambl Ha paauo u ee cnenupuka. «Paguonnnexc Hunmbcenay. @opMyia B3aMMOOTHOILICHUH
MIPOM3BOAMTENEH, MPOIABLOB, pekiaMUcTOB U norpedutene. «llpuem [NommuByaa» B pekiame
MEPBOM MOJIOBUHBI XX B.

Nzobperenne «Home Shopping NetWork» (JI. Ilakcon). OcoOeHHOCTH aMEpPUKaHCKOTO
MOTPEOUTENIHCKOTO O00IIeCTBa BTOPOM TOJMOBMHBI XX Beka. «CHMBOJBI AMEpPHKH» Kak
YHUKaJbHble KOMMYyHHUKaTOpbl (Mukku-Mayc, Coca-Cola, Mapunun Monpo, Canra Knayc).
KommyHuKaTHBHBIE cTpaTeruu U n3o0perenus cronerHeit «BoitHb Coca Cola u Pepsi & Co.
CpenctBa pacnpoCTpaHEHHsi pekiiaMbl U MX OcoOeHHOCTH. Pekiama B mpecce, medarHas U
ayIuoBHM3yasJbHAsl peKiama, paauo- U TellepekiiaMa, peKjIaMHble CYBEHHUpBI, MpsMas MOYTOBAs
pacchlika, HapyXHas peKiaMa, KOMIIbIOTepHas pekjama. BbIOop cpelncTB pacmpocTpaHeHHs
pEeKIaMBbl.

Onextponnsle runepCMU u pexnama. GopMHpOBaHME HOBBIX CTAaHAAPTOB JKU3HU WU CTHIIA
KOHCBIOMEPCKOI'O IOBEJIEHUS C IOMOIIBI0 pekyaMbl. CpalliMBaHuE pEKJIaMbl U MacCOBOH
KynbTypbl B CHIA. Cniennduueckue BapuaHThl aMepUKaHCKOHN pekiambl XX Beka.

Paznen 10. Pexknamuoe kamnanuum B CIHA XIX — XX BB.: CTHIM M MapKeTHHIOBBIE
crpareruu. Pexiamubie arenrcrBa B CIIIA. AmepukaHcKkHe HIKOJIbI PEKJIAMHOIO JeJa.
Pexaamubie 1 PR arenrcrBa M ux ¢QyHkuuu. ConmajbHOe NPOYTEHHE PpeKJIaMbl H
COLIMAIbHAS OTBETCTBEHHOCTh COBPEMEHHOI0 Ou3Heca.

OcHoBHBIE CYOBEKTHI KOMMYHUKAIIMOHHOTO Iporecca. Tumbl pekiaMubix U PR areHTcTB M nx
¢byaknuu. OpraHu3allMOHHasl CTPYKTypa areHTcTBa. Paziuuume Mexay IOJHOCEPBUCHBIM M
CreUaTU3UPOBaHHbIM areHTcTBOM. Ilonstue Opucda. B3aumoneiicTBue pexnamonarens u
pekiaMHoro areHtrctBa. Beaymue peknamubie u PR arenrctBa mupa u Poccun. OcobeHHocTH
KOMMYHHKAIIMOHHOTO PbIHKa B coBpeMeHHO# Poccun. [IpuHumn «bananca HHTEPECOBY.
[TnanupoBanne pexinamubix U PR kammanwmii. Omnpenenenne oObekTa (aapecara) M CyObEKTa
KOMMyHHKanuu. Pa3paboTka MoTuBa M cTis oOpaiieHus. Boibop cpeicTB pacrpocTpaHeHUs
KOMMYHUKAIIMOHHOTO coo01ieHus. OCHOBHBIE MapaMeTphl U 3Talbl MeAHAIIIaHUPOBAHHUS.
MexayHapoaHble M POCCHMCKHE BBICTABKM PEKIAMHOrO OM3Heca Kak MpodeccuoHanbHas
KOMMYHHUKAIIHS.

OCHOBHBIE TOHATHS W LENM KOMMYHHUKAI[MOHHBIX KaMIIaHUI: YKOHOMHYECKHE, UMUIKEBBIE U
couunanbHble. DakTophl, BIUAONIME Ha BBIOOp U (OopMUpOBaHUE Lenel: o0lLre e pa3BUTH
OPEANPHUITUs, MapKeTUHTOBas CTpaTerusi (UPMBI, COCTOSHUE 1IEJIEeBOM ayIuTopud M T.JI.
@daxTopsl BEIOOpA pEKIIAMHBIX CTPATETHI U UX OCHOBHBIE THIIBI.

Knaccupukanys KOMMYHHKAIlMOHHBIX KaMMaHuWi. OTambl KaMIaHUH 1O  CBA3AM  C
OO0IIECTBEHHOCTBIO U X XapakTepuctuka. CoBpeMeHHbIE KOHLEMIUH B chepe KOMMYHHUKAIHHA
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Pazgen 11. Mcropuyeckuii KOHTEKCT M NepPCHeKTHBbI pa3BuTHs pekyaaMbl. Ikouabr u
HANPABJICHUS] Pa3BUTHS KOMMYHHMKALMH B aMepPUKAHCKOHM pekjame. UX BiusiHMe Ha
COBPEMEHHOE Pa3BUTHE PeKJIAMBI.

VHHOBallMOHHBIE TEHAEHLMU B COBPEMEHHOWN pekiname. «lccnenoBaTenbCKkuil MEpHoOa» B
pexinamuctuke AMepHuku. llepBble MapKETMHTOBBIE HCCIEIOBaHHS B PEKJIAMHOM JIelie.
[TosiBneHne nNPOPECCHOHANBHBIX M31aHUM M OOBEIMHEHUH PEKIaMUCTOB. [Mapuxckas
oOrmieeBpornelickas KOHBEHIMsSIT W MaJpuckoe corjamieHHe O peKilaMme, MX OTpaKeHHE B
HAI[MOHAJIBHOM 3aKOHOJATEIbCTBE.

N3yueHne moTpeOUTENBCKOrO MOBeAeHHE M (OPMHPOBAHUE OCHOBHBIX IOJIXO/0B K pEKJaMe.
[TosiBnenue uccienoBaHuii B 001aCTH MacCOBBIX KOMMYHHKAIMM U OOIIECTBEHHBIX OTHOIICHUH.
®opmyna «u36biTka UHGOpMarmmn» K.-X. Donkunca. Konnenuusi «YHUKaJIBHOTO TOPTOBOTO
npemioxenus (YTII) P. Pussa. «busnec cnos» Jl. OrunBu. «OuenoBedeHHas pekinama» JIx.
I'puO6uHa. «OnbITHBINA oTpeduTens» k. XonkuHca.

TenneHnyu coBpeMEHHBIX uccienoBanuil pexnaMHoro nena B CIIA. IlepcriekTuBbl afantanuu
OCHOBHBIX TIO/IXOJIOB B 0O0JIACTH MAacCOBBIX KOMMEPUYECKMX KOMMYHHKAIIUA U aMEpPUKaHCKUX
MacTepoB peKjaMbl B coBpeMeHHOH Poccuu. MeHTanbHOCTh POCCHIMCKOTO MOTpeduTens u
XapaKTEePUCTUKN OTEYECTBEHHOTO PhIHKA KaK OCHOBHBIE (DAKTOPHI MOIU(UKALIMU aMEPUKAHCKOTO
omblta. [lcuxonmoruueckass 3((eKTUBHOCTh MPUMEHEHUs pekiaaMbl. OIeHKa SKOHOMHUYECKOMH
3¢ (EeKTUBHOCTH PEKJIAMHBIX MEPOTIPUSTHIA.

Discipline content

Section 1. Methodological bases, terms and concepts in advertising. Basic principles and
features of advertising activities. The Emergence of European Advertising Traditions.

Modern definitions of advertising and PR. Advertising as commercial communication.
Sociocultural foundations of advertising. Public relations as mass communication. Characteristics
of the «consumer society». Information resources in the development of advertising. The concepts
of «advertising», «commercial information», «marketing», «mass communicationy.
Communication of advertising and mass society in the modern world and in a historical context.
Changing market relations and communications in the modern world. «Myths» and «lie» of
advertising.

Classification of types of advertising according to the object of advertising, the direction of
advertising, the nature of the advertising message, the method of influencing the target audience,
the segment of the market covered, the source of funding, etc.

Section 2. European advertising. Commercial offer and information in Antiquity. Trade
advertising and craft production in medieval Europe.

Separation of professional advertising from proto-advertising texts. Genre differentiation of oral
advertising in the ancient city. Heralds are the first advertising professionals. Object-pictorial
advertising in antiquity. Written advertising: graffiti and album. Advertising spectacles - poster.
Political advertising. Methods of advertising regulation in antiquity - astinomas and agoranomas.
Advertising activity of medieval heralds and heralds. Three directions of folklore types of
advertising of the Middle Ages: «shouts» of the streets, «shouts» of stationary barkers and fair
advertising. Pictorial advertising of the Middle Ages. Trade and shop emblems, shop
demonstrative actions and self-regulation of shop advertising. Activation of religious advertising.
Pre-poster advertising genres. Pictorial and written advertising of the late Middle Ages.
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Section 3. European advertising. Shouts and word of mouth advertising in modern times
Gutenberg's information revolution and European advertising in the 17th-18th centuries.
Trade advertising of the New Age.

Stages of formation of advertising business in Europe. A revolution in the way information is
disseminated. Features of images and text styles in European advertising. The communicative
revolution of I. Gutenberg. The first samples of printed advertising. advertising genres. The main
compositional elements of the advertising text: title, subtitle, main text, protoslogan. New
advertising genres: price list, catalog and prospectus. Principles of print advertising design, styles
and layout development, typography and artwork.

Theophrastus Renaudeau is the «father» of European advertising. The appearance of newspapers
as the basis for the formation of relations in society. Features of mass communications in the XIX
century. The emergence of illustrated books and their influence as a means of communication.
The Illustrated London News Phenomenon. «Knight of Advertising» J. Bell and the emergence of
«women's magazines». Consumer segmentation in advertising.

Section 4. European advertising. Advertising wars and the communicative content of
competition. European Consumer Behavior in the Modern Era: Victorian England.
Formation of European brands of the XIX - the first half of the XX century. Manufacturer
advertising in the second half of the XIX century. Afisha and poster of Art Nouveau in
European advertising. Mass media and the formation of professional advertising in Europe.
Marketing and socio-cultural communications of the twentieth century.

Formation of a «bank of images» in advertising and mass public communications. «Face» and
«mask» in advertising. The advertising poster phenomenon and the European poster school of the
XIX—XX centuries. Afisha, placard, poster. Art Nouveau masters in advertising (J. Cheret, A.
Toulouse-Lautrec, A. Mucha and others). Phenomenon of Art-advertising. Modernization of
styles of a signboard and a show-window. The logo as a visualization of the brand. The algorithm
for the formation of famous logos: Nestle, Maison.

Changing communications due to the technological revolution of the twentieth century.
Specificity of radio communications. Cinema as «the great deceiver». The phenomenon of
Hollywood and comics. The process of impact and perception of new types of communications.
Models of consumer behavior when buying goods and services in the twentieth century.

Section 5. Popular advertising in Russia: farce, rayok, lubok. Advertising in Imperial
Russia. Infrastructure of the Russian market in the XVIII-XIX centuries. Trade advertising
in Russia in the XVIII-XIX centuries.

Russian «grunderism» of the second half of the 19th century. «Millionaires» of the late XIX -
early XX century. The specifics of relations between entrepreneurs and authorities in Russia.
Industrial exhibition of 1882 as the first large-scale advertising campaign of Russian
entrepreneurs. Trademark Act 1896

Traditions of signboards and showcases in Russia. Features of the names of Russian firms, their
types and the algorithm for approving the all-Russian status. Tea and confectionery «kings» of
Russia: the formation of brands. «Foreign accent» of Russian naming. Promotional branding.
Brand as a symbol and communication.
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Development of the style of advertising text in the periodical press of the second half of the 19th
century. The dependence of advertising on the communicative address of a commercial
announcement. The specifics of an advertising campaign for an exotic product (Gabay). «Sweet»
advertising of Russian confectioners: common and unique in the advertising strategies of Einem,
Siu, Abrikosov. serial advertising. Formation of style of relations with the consumer. Charitable
actions and event-advertising of Russian manufacturers.

The concept of «advertising war» and their classification (J. Trout). Advertising arsenal and
tactical breakthroughs in the advertising war P. Smirnov and N. Shustov. Modern positioning of
these brands in the global market. The strategy of the "positional war" of Russian perfumers A.
Rallet and G. Brocard, the fate of these brands.

«Partisan» actions of small firms. Techniques of fraud with the help of advertising and the fight
against them. Criticism of unfair advertising in the Russian press.

Section 6. Advertising in Imperial Russia. Commercial advertising in Russia in the XIX
century: media, content, specificity. Visual advertising of the late XIX - early XX century.
Advertising and mass communications in Russia. Branding and rebranding of Russian
companies.

Formation of brands of Russian manufacturers. JSC Gramophone. Attributes of brands of Russian
firms. Trademarks of Russian manufacturers. Competitive advertising of the everyday product: A.
Siu, A.L. Abrikosov, F.K. Einem, Cocoa J. Bormann. Soap A.M. Zhukov.

Creative promotions for technical goods manufacturers. Advertising travel as a service novelty.
Advertising images and «masks».

Signboard and showcase of the beginning of the XX century. «Muir and Mirrieleesy,
«Eliseevsky», «Perlov Tea House».

Theatrical and exhibition poster of modernity. The formation of photography and film advertising.
Book and magazine advertising of the early twentieth century. Commercial advertising poster and
POS materials. Professional producers of visual and artistic advertising.

Section 7. Advertising in Imperial Russia. Advertising warriors and advertising campaigns.
Advertising in the media in Russia: the formation of professional advertising. Advertising
wars and the communicative content of competition.

Typology of advertising wars. Creative advertising projects of manufacturers in the context of
competition. Trade war of perfumers. Advertising piracy and fraud.

Mass media as the main infrastructure of advertising communications. Advertising in mass media.
Advertising as a business. Types of advertising text in the media in the early twentieth century.
Legal grounds for advertising activities in Russia at the beginning of the XX century. Advertising
agencies.

Section 8. The experience of Soviet advertising: propaganda, information, presentation.
NEP advertisement. Political poster and art poster from 1920-1930. Advertising,
information and propaganda in the USSR. Carriers of advertising information in the USSR.
Soviet type of advertising and communications. Information and educational options for
communication activities.
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Breakdown of the market infrastructure and a radical change in public communications in the first
years of Soviet power. Monopolization of information by Soviet newspapers. Political poster
phenomenon. Masters of the Soviet political poster (A. Apsit, D. Moore, V. Denis, E. Lissitzky).
Advertising motives of political propaganda. Soviet pseudo-advertising: call, order, slogan.

Departmental organization of commercial information. V. Mayakovsky and A. Rodchenko are the
creators of the Mosselprom advertising style. Activity and style of commercial information and
consumer propaganda. Educational communication of commercial organizations. Advertising
function of educational magazines.

Section 9. American schools of advertising. The United States is the source of modern
advertising. Marketing strategies and advertising tactics of American entrepreneurs. New
advertising media in the XIX-XX centuries. Media planning in mass communication.
American experience in advertising and public communications.

M. McLuhan's formula «The carrier is the message». Total and serial advertising, expansion of
the arsenal of advertising media in the twentieth century. Transformation of advertising in the
years of the Great Depression and the New Deal by F. Roosevelt. The emergence and features of
advertising on the radio and its specificity. Nielsen Radio Index. The formula of relationships
between manufacturers, sellers, advertisers and consumers. «Hollywood Reception» in
advertising in the first half of the XX century.

The invention of «Home Shopping NetWork» (L. Paxon). Features of the American consumer
society of the second half of the twentieth century. «Symbols of America» as unique
communicators (Mickey Mouse, Coca-Cola, Marilyn Monroe, Santa Claus). Communication
Strategies and Inventions of the Hundred Year «War» of Coca Cola vs Pepsi & Co.

Adpvertising media and their features. Press advertising, print and audiovisual advertising, radio
and television advertising, promotional gifts, direct mail, outdoor advertising, computer
advertising. Choice of advertising media.

Electronic hypermedia and advertising. Formation of new standards of life and style of consumer
behavior through advertising. Merging advertising and popular culture in the US. Specific
variants of American advertising of the twentieth century.

Section 10. Advertising campaigns in the USA in the nineteenth and twentieth centuries:
styles and marketing strategies. Advertising agencies in the USA. American schools of
advertising. Advertising and PR agencies and their functions. Social reading of advertising
and social responsibility of modern business.

The main subjects of the communication process. Types of advertising and PR agencies and their
functions. Organizational structure of the agency. The difference between a full-service agency
and a specialized agency. Brief concept. Interaction between the advertiser and the advertising
agency. Leading advertising and PR agencies of the world and Russia. Features of the
communication market in modern Russia. The principle of «balance of interestsy.

Planning advertising and PR campaigns. Definition of the object (addressee) and the subject of
communication. Development of motive and style of address. Choice of means of distribution of

the communication message. Main parameters and stages of media planning.

International and Russian exhibitions of the advertising business as professional communication.
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Basic concepts and goals of communication campaigns: economic, image and social. Factors
influencing the choice and formation of goals: the general goals of the development of the
enterprise, the marketing strategy of the company, the state of the target audience, etc. Factors of
choice of advertising strategies and their main types.

Classification of communication campaigns. Stages of public relations campaigns and their
characteristics. Modern concepts in the field of communications

Section 11. Historical context and prospects for the development of advertising. Schools and
directions of development of communications in American advertising. Their influence on
the modern development of advertising.

Innovative trends in modern advertising. «Exploratory period» in American advertising. The first
marketing research in advertising. The emergence of professional publications and associations of
advertisers. The Parisian Pan-European Convention and the Madrid Agreement on Advertising,
their reflection in national legislation.

The study of consumer behavior and the formation of basic approaches to advertising. The
emergence of research in the field of mass communications and public relations. The formula of
«abundance of information» K.-H. Hopkins. The concept of «Unique Selling Proposition» (USP)
by R. Reeves. «Business of words» D. Ogilvy. «Humanized Advertising» by J. Gribbin.
«Experienced consumer» J. Hopkins.

Trends in modern advertising research in the United States. Prospects for the adaptation of the
main approaches in the field of mass commercial communications and American advertising
masters in modern Russia. The mentality of the Russian consumer and the characteristics of the
domestic market as the main factors in the modification of the American experience.
Psychological effectiveness of advertising. Evaluation of the economic efficiency of promotional
activities.

4. Oo0pa3zoBarejibHbIE TEXHOJIOTHHU

B nepuoa BpeMEHHOTO HPUOCTAHOBICHUS IMOCELICHHS OOyYaloUIMMUCS MOMEUICHUN U
tepputopun PITY. anga opranuszanuu ydeGHOro mpolecca ¢ MPUMEHEHHEM 3JIEKTPOHHOTO
o0y4yeHHs W JUCTAaHLMOHHBIX OOpa30BaTEIbHBIX TEXHOJOTHH MOTYT OBITh MCIOJIb30BAHbI
cieayronme o0pa3oBaTeIbHbIE TEXHOIOTHU:

— BUJICO-JICKIIUH;

— OHJ'I&fIH-J'IGKHI/II/I B PCKUME pCAJIbHOI'O BpEMCEHU,

— DIIEKTPOHHbIC YYeOHUKH, yueOHbIe TOCOOUs, HayYHbIC U3AaHUS B SJICKTPOHHOM BHJIE U
JOCTYT K MHBIM 3JIEKTPOHHBIM 00pa30BaTeIbHBIM pecypcam;

— CUCTEMBI JJIs JJIEKTPOHHOI'O TECTUPOBAHUS;

— KOHCYJIbTall1 C UCITIOJIb30BAHHUEM TCICKOMMYHUKAIITUOHHBIX CPEIACTB.

o HNudopmaunmonnbie u
/;1 HaumenoBanue pazgena  |Buabl yueOGHoi padoThI o0pa3oBaTe/bHbIE
1 TEeXHOJOTUM
1 2 3 4
1. |[MeTomosiornueckyue OCHOBEI, Jlexmus 1. BBoanas gexnus ¢
TEPMHHBI U TIOHATHUS B pEKIIaMe. HCIOJIb30BaHUEM
OCHOBHBIE IPUHILIMITBI U BHJIEOMaTEPHAIOB
0COOEHHOCTH peKIaMHON
JiesATenbHOCTU. BO3ZHUKHOBEHME Cemunap 1. Pa3BepuyTas Gecena ¢
TpaJMIIUM €BPONEHCKON peKIIaMBbl. 00CYXJICHHEM JTOKIaia
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CaMocTosTeabpHas paGOTa

KoncynsTupoBanue u npoBepka
JOMAITHHX 3alaHuH OCPEICTBOM
3JE€KTPOHHOM NOYTHI

EBponeiickas pexnama.
Kommepueckoe npeaokeHue u
uHpOpMaIys B AHTHYHYIO 1O0XY.
Toprosas pexyiaMa U peMECIEHHOE
IIPOU3BOJCTBO B CPEIHEBEKOBOU
EBporne. Kpuku u ycTHas pexiiama
B HoBoe Bpems

Jlexus 2.

Cemunap 2.

CamocrosTenpHas padora

Jlexkums-Bu3yanuszanusi ¢
MIPUMEHEHUEM CIIalI-IIPOEKTOPa

PasBepnyras 6ecena c
00CYKJICHUEM JIOKJIaa

KoncynsTupoBanue u mpoBepka
JIOMAIIIHUX 3aJaHuil TOCPEACTBOM
SJEKTPOHHOMN HNOYTHI

EBponeiickas pexnama.
HNudopmanoHHast peBOIIOLHS
I'yrenbepra u eBpormeickas
pexnama XVII — XVIII Ba.
Toprosas pexiama HoBoro
BpPEMEHHU.

Jlexmsa 3.

Cemunap 3.

CaMocTosTeabpHas paGOTa

Jlexnusi-BU3yanu3amnus ¢
MPUMEHEHUEM CIaN-IIPOEKTOpa

PasBepHyTas Oecena ¢
00CyXICHHEM OKIana

KoncynsTupoBanue u npoBepka
JOMAITHHX 3alaHui OCPEICTBOM
3JE€KTPOHHOM NOYTHI

EBponeiickas pexiama. PekiiaMHbIe
BOMHBI U KOMMYHUKATUBHOE
coepKaHUEe KOHKYPEHTHON
60pr0Ob1. KoHcbloMepckoe
MOBEJICHHE €BPOIIEiIa B AIIOXY
MojepHa: BUKTOpHaHCKast AHTIIHS.
dopMHUpOBaHUE EBPONIEHCKUX
openoB XIX - mepBoii MOJIOBUHBI
XX B. Peknama ot npousBoaUTENS
BO BTOpOi1 nojoBuHe XIX Beka.
Adwua u rtakat MojiepHa B
eBponeiickoii peknrame. CMU n
CTaHOBJICHHE TIPOECCHOHATEHOM
PEKJIIaMHOM eI TENBHOCTH B
EBpone. MapKkeTUHIOBbIE U
COLIMOKYJIbTYPHbIE KOMMYHHKAI[UU
XX Beka.

Jlexmus 4.

Cemunap 4.

CamocrosTenpHas padora

Jlexkums-Bu3yanuzanus ¢
MIPUMEHEHUEM CIIalI-IIPOEKTOPa

PasBepuyras Gecena c
00CYXKJICHUEM JIOKJIaa

KoncynsTupoBanue u mpoBepka
JIOMAIIIHUX 3aJaHuil TOCPEACTBOM
3JEKTPOHHOMN MOYTHI

Haponanas pexnama B Poccuu:
Oajaras, paelHuK, JTyOOK.
Pexnama B UMmnepaTopckoit
Poccun. MadpacTtpykrypa
poccuiickoro peiHka X VIII — XIX
BB. Toproaas pexnama B Poccuu
XVII - XIX BB.

Jlexius 5.

CemuHap 5.

CamocTrosTenpHas pa60Ta

Jlexus-Bu3yanu3zanusi ¢
MIPUMEHEHUEM CIIalI-TIPOEKTOPa

Pa3BepnyTas 6ecena ¢
00CYKJCHHUEM JIOKIa1a

KoncynpTrpoBanue u npoBepka
JIOMAIIIHUX 3aJaHuil I0CPEACTBOM
3IEKTPOHHOM IOYTHI

Pexnama B MMmneparopckoit
Poccuu. Kommepueckast pexkiiama B
Poccun XIXB.: HOCHTENH,
coaep)kaHue, Creu(uKa.
Busyanbnas pexnama konna XIX —
Hayasa XX Beka. Peknama u
MaccoOBbIe KOMMYHHKAIIUH B
Poccun. bperauHr u pedpeHanHT
POCCHUHCKUX KOMITaHH.

Jlexmus 6.

Cemunap 6.

CamocrosiTenbHas paboTa

Jlexuus-Bu3yanuzanus ¢
NPUMEHEHUEM CIIalI-TIPOEKTOpa

PasBepnyTas Gecena ¢
o0CyKIeHEeM JT0KIaia

KoncynsTupoBanue u npoBepka
JOMAIHUX 3aJaHU{ TTOCPEACTBOM
SJIEKTPOHHOM MOYTHI
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7. |Pexnama B UMniepatopckoit Jlexuusa 7. Jlekuus-Busyanuzanus c
Poccuu. Pexnamubie BOUHBI U MIPUMEHEHUEM CIIalI-TIPOEKTOPA
pexsaMHble kKamnaHuu. Pexnama B
CMMU B Poccun: cTaHOBIICHHE Cemunap 7. Pa3zBepnyTas Gecena ¢
po(heCCHOHAIBHON PEKIIAMHOM 00CyKICHHEM JIOKIaia
JleATeIbHOCTU. PekilaMHbIe BOMHBI
¥ KOMMYHHUKaTHBHOE cojiepkanne |CamocTosrenbHas padbota |KoHCYmbTHpOBaHHE U MTPOBEPKA
KOHKYPEHTHOU OOPBHOBL. JIOMaIIHUX 3aJIaHUi OCPEICTBOM

3J€KTPOHHOM NOYTHI

8. |OmbIT coBeTCKOH peKIambl: Jlexuus 8. Jlexuus-pu3yanuzanus ¢
mponarasza, HHGOopMaIms, MPUMEHEHUEM CIIAWI-TIPOEKTOPA
npesenTanus. Peknama HOTla.

[Honutuueckuii miakaT u Cemunap 8. PasBepnyTas Gecena ¢
XyZnoxecTtBeHHas aduma 1920- 00CyXIeHHEM JTO0KIaia

1930 rogos. Pexitama,

nHpOpMAIVsl U TIpoTaraHia B CamocrositensHas padota |KoHcynsTHpoBaHHE U pOBEpKa
CCCP. Hocurenu pexkiiaMHOI JOMAILIHUX 3aJaHuil MOCPEACTBOM
naopmanyu B CCCP. CoBerckuit 3JIEKTPOHHOM MOYTHI

THII PEKJIaMbl 1 KOMMYHHUKAIUH.

WNnudopmarmonsse n

MIPOCBETUTEILCKUE BAPUAHTHI

KOMMYHUKAIIUOHHOU

JIESATEIbHOCTH.

9. | AMepuKaHCKH€ IIKOIbI pekiaaMmbl. |Jlekmums 9. Jlexuus-Bu3yanuzanus ¢
CHIA — ACTOYHHK COBPEMEHHOM NPUMEHEHUEM CIIAlI-TIPOEKTOpa
pexsiaMbl. MapKeTUHIOBBIE
CTpaTeruu u pekiaMmuble Taktuku |CemuHap 9. PasBepnyTas Gecena ¢
aMEpPUKaHCKHUX o0CyKIeHEM JTOKIaia
npeanpuHumareneii. HoBbie
Hocutenu pekiambl B XIX — XXB. |CamoctositenbHas pabora |KoHCynbTHpOBaHUE M IPOBEPKA
MenuamiaHupoBaHUE B MaCCOBOM JIOMAITHUX 3aJIaHUM TTOCPEJICTBOM
KOMMYHUKAIIMU. AMEpUKaHCKUI 3JIEKTPOHHOM MOYTHI
OIBIT PEKIAMHOTO Jieja U
00IIECTBEHHBIX KOMMYHHUKAITHIH.

10|Pexnamurie kamnanuu B CIITA Jlexims 10. Jlexuus-pu3yanuzanus ¢
XIX — XX BB.: CTWIIH U MPUMEHEHUEM CIaN-TIPOEKTOpa
MapKETHHTOBBIE CTPATETHH.

Pexnamubie arenrctBa B CIIA. Cemunap 10. Pa3BepuyTas Gecena ¢
AMEpUKAHCKUE IIKOJIbI o0CyKIeHUEM JTOKIaia
pexiamHoro aena. Pexiiamubie u

PR arenrtctBa 1 ux QyHKIUU. CamocrositensHas pabota |KoHcynsTHpoBaHHE M IPOBEpPKA
CoransHOe IPOYTEHHE PEKITaMBI JIOMAIIIHUX 33JaHUil IOCPEACTBOM
Y CONMATbHASI OTBETCTBEHHOCTD AJIEKTPOHHOM MOYTHI
COBPEMEHHOT0 OM3Heca.

11 |UcTopruueckuil KOHTEKCT U Jlexmsa 11. Jlexuus-pu3yanuzanus ¢
MEPCHEKTUBBI Pa3BUTHUS PEKIAMBI. NPUMEHEHUEM CIIalI-IIPOEKTOPA
[Ixomb! 1 HAaTIpaBICHUS Pa3BUTHUS
KOMMYHUKalui B amepukanckoid |Cemunap 11. PasBepnytas 6ecena c

pexiame. VX BiusiHue Ha
COBpEMEHHOE Pa3BUTHE PEKIIAMBI.

CaMocTosTeabpHas paGOTa

00CyXICHHEM JOKIana

KoncynsTupoBanue u npoBepka
JOMAIITHUX 3a/laHui TOCPEICTBOM
3JE€KTPOHHOM NOYTHI

5. Onenka mJaHMPyeMbIX pe3yJbTATOB 00y4eHHs
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5.1. Cucrema oLleHUBaHUA

PelTHHI-KOHTPOIL MPOBOAUTCS B IPOLECCE M3YyYEHUS JAUCHUIUIMHBI C  LEJIbIO
3aKpeIuieHHsl JIEKIIMOHHOI0 MaTepualla 3Tarna COIJIaCHO rpaduKy TeKylled W MpoMeXyTOYHOMH
arTecTanuu cTyaeHToB. CorinacHo yuyeOHOMY TUIaHY TPOBOIMTCS MPOMEXKYTOUHASI aTTECTAIUS —
9K3aMEH.

OO01mast oneHKa yCIeBAaeMOCTH CTYAEHTA IO MPEIMETY BBICTABISETCS 3a MOTYYEHHBIN
COBOKYTIHBIN pPe3ybTaT

dopma KOHTPOJIS Makc. Konu4ecTBo 0aJIJIoB
3a oiHy Bcero
padoTy
Tekyumuii KOHTPOJIb:
[Tocemenue 3aHsTHIA, aKTHBHOE Y4acTHE B ayIUTOPHOU pabote| 3 Oamta 30 6amioB
(pa30opbl KEWCOB, KOJUICKTUBHBIE pPa300pbl TEOPETHUYECKUX
TEKCTOB, BU3YaJIbHBIX MaTepuajoB o0CyXIeHHe

CaMOCTOSITENIBHBIX PadOT, y4acTue B IUCKYCCUH Ha CEMUHAPE)
IlonroroBka w© mpe3eHTanuss Ha OpoTsbkeHHMH  Kypca| 10 Gammo | 10 6amos
CaMOCTOSITENIBHBIX paboT
AynuTopHas KOHTpoOJbHas paborta mo ycBoeHuto marepuana| 10 Gammo | 10 Gammos
VICTOYHUKOB Kypca
[Ipesentamust coOCTBEHHOrO wHccaenoBareiabckoro mpoekta| 10 6ammos | 10 6ammos
(aHanu3 BH3YyalbHBIX HCTOYHUKOB BBIOPAHHOTO CTYACHTOM
UCTOPUYECKOTO  TepHoja) +  pe3yibTaThl TecTa WU
TEPMUHOJIOTHYESCKOTO IMKTAHTA

[IpomexyTouHas aTTecTalus 40 6as10B
Hroro 3a cemecTp (IUCIUILINHY ) 100
0au10B

[Tomy4yeHHBIH COBOKYIHBIN pe3ysbTaT KOHBEPTUPYETCS B TPAJUIMOHHYIO KAy OLEHOK U B
iKaixy oleHok EBpomneiickoil cuctembl nepeHoca u HakoruieHus kpeautoB (European Credit
Transfer System; nanee — ECTS) B coorBeTcTBHM ¢ TabnuLeil:

100-6annpHas T r— [lIxana
1IKasa ECTS
95 -100 A
2304 OTIIUIHO B

68 — 82 XOpOIIIO 3a4TEHO C

56 — 67 D
5055 YIOBJIETBOPUTEIHHO E

20 —49 FX
0-19 HEYJIOBIETBOPUTEIHHO HE 3a4TEHO F

Evaluation of the Learning Outcomes

5.1. Evaluation system

Rating control is carried out in the process of studying the discipline to consolidate the
lecture material of the stage according to the schedule of the current and intermediate
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certification of students. According to the curriculum, an intermediate certification is carried out
— the Exam.

The overall assessment of the student's progress in the subject is set for the obtained
cumulative result.

Control form Max points
For unit Total
Monitoring:
Attending classes, active participation in classroom work (case| 3 points 30 points

studies, collective analysis of theoretical texts, visual materials,
discussion of independent work, participation in the discussion
at the seminar)

Preparation and presentation during independent work 10 points 10 points
Classroom examination on the assimilation of the material of| 10 points 10 points
the course sources

Presentation of your own research project (analysis of visual| 10 points 10 points

sources of the historical period chosen by the student) + test
results or terminological dictation

Intermediate certification (the Exam) 40 points
Total per semester 100 points

The total result obtained is converted into the traditional rating scale and into the rating
scale of the European Credit Transfer System (hereinafter - ECTS) in accordance with Table:

100-point scale Traditional scale ECTS scale
95 -100 A
2304 excellent B
68 — 82 good credited C
56 -67 ) D
5055 satisfactory 5
20 — 49 . . FX
0_19 unsatisfactory fail F

5.2. Kpurepuu BbICTaBICHHUS OLICHKH MO JTUCIUILIMHE

Banasl/ Ouenka no Kpurepun oneHkn pe3yibTaToB 00y4eHHUs 110

kana AUCUUIUINHE | TUCHMILIHHE

ECTS

100-83/ «OTIIUYHOY/ BricTaBnsiercs oOy4aromemMycsi, €Cii OH TITyO0oKo U

AB «3a4YTEHO IIPOYHO YCBOWJI TEOPETUYECKUN U TPAKTHUUECKUI
(oTiIM4HO)»/ MaTepHall, MOXXeT MPOJIEMOHCTPUPOBATh ITO HA 3aHATHUAX U
«3aYTEHO» B XO/I€ MPOMEKYTOYHON aTTeCTaLlUU.

OOyuaronuiicss HCUEPIBIBAIOLIE U JOTMYECKH CTPOIHO
n3JaraeT yueOHbI MaTepuall, yMeeT yBI3bIBATh TEOPHUIO C
IIPAKTUKOM, CIIPABIIAETCS C PELICHUEM 3a]ad
npoheccuoHanbHOM HAIPaBIEHHOCTH BHICOKOTO YPOBHS
CJIO’KHOCTH, ITPABUIILHO OOOCHOBBIBAET MIPUHSATHIE
peIIeHus.
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Banael/
HIkana
ECTS

Onenka nmo
JMCUUILIMHE

Kputepun oneHkn pe3yibTaToB 00y4eHHUs 110
AUCUHUILINHE

CBOOOAHO OPHEHTHPYETCS B yUeOHOH 1
npodeCCHOHATILHOM TUTEpaType.

OrneHka 1o JUCIHILTAHE BBICTABIISIOTCS 00ydJaromeMycs ¢
y4€TOM pe3yIbTaTOB TEKYIIEH U MPOMEKYTOUHOU
aTTeCTal|H.

Komnerenuuu, 3akperi€HHble 3a AUCUUTUIHHOM,
c(hOpMHUPOBAHBI HA YPOBHE — «BBICOKUI.

82-68/

«XOpOIIOY/
«324TEHO
(xoporto)y»/
«324TEHO»

BricTaBisiercs o0yuaromemycs, €Cii OH 3HaeT
TEOPETUYECKUH U MPAKTUYECKUN MaTeprall, FPAMOTHO U 110
CYILECTBY M3JIaraeT €ro Ha 3aHATHSAX U B X0
IIPOMEKYTOYHOM aTTECTAllUH, HE JIOITyCKasl CYyIIECTBEHHBIX
HETOYHOCTEH.

OOyyaromuiics MpaBUJIbHO MPUMEHSET TEOPETUUECKNE
IIOJIO’KEHUS IIPH PEIICHNN NIPAKTUYECKUX 3a7a4
pohecCHOHANBHOM HAIlPaBIEHHOCTH Pa3HOTO YPOBHS
CJIO’KHOCTH, BJIa/IeeT HEOOXOAMMBIMHU I TOTO HaBbIKAMU
U IpUEMaMHU.

JIOCTaTOYHO XOPOIIO OPUEHTHPYETCS B yUeOHOMH U
pohecCHOHANBHOM JTUTEpaType.

OreHKa Mo JUCHHUIUIMHE BBICTABIISAIOTCS 00YYarOEMyCs C
Y4ETOM pe3ysIbTaTOB TEKYIEH U TPOMEKYTOUHON
aTTecTaluu.

Komnerenuuu, 3akpeni€éHHble 3a TUCIUIIIMHOM,
c(OpMHPOBAHBI HA YPOBHE — «XOPOLIMHY.

67-50/
D.E

«yJIOBJIETBOPH
-TeTTLHOY/
«3a4TEHO
(ynosneTBopu-
TETBHO)»/
«324TEHO»

BrictaBnsiercst o0yyaromemMycs, eciid OH 3HaeT Ha 6a30BOM
YPOBHE TEOPETUUECKUN U IIPAKTUUECKUN MaTepual,
JIOITyCKaeT OTAENIbHbIE OMMOKU MPH €T0 U3JI0KEHUN Ha
3aHATUAX U B XOJI€ IPOMEKYTOUHOM aTTECTALMH.
OOyu4aronuiicst UCTIBITHIBACT ONPEICIEHHBIC 3aTPYAHEHUS
B IIPUMEHEHNN TEOPETUYECKUX MOJIOKEHUM NIPU PELICHUH
MPAKTHUYECKUX 3ajia4 NPpo(hecCHOHATBLHON HAllPABIEHHOCTH
CTaHIApPTHOI'O YPOBHS CJIOKHOCTH, BIIAJEET
HEOOXOJUMBIMHU I 3TOT0 0a30BBIMH HAaBbIKAMU U
MpUEMaMHU.

JIeMOHCTpHpPYET TOCTaTOYHBIN YPOBEHb 3HAHUS yUEOHOM
JUTEPATYpPBI 10 TUCLUIUIMHE.

OreHKa 0 JUCLUIUIMHE BBICTABIISIOTCS 00Y4arOIEMYCS C
YYETOM PE3YIbTATOB TEKYLIEH U IIPOMEKYTOUHOMN
aTTeCTalUu.

KomnereHuyu, 3akperi€HHble 3a JUCHUIUIMHOM,
c(OpPMHPOBAHBI HA YPOBHE — «IOCTATOYHBINY.

49-0/
F,FX

«HEYJOBJIETBO
PUTENBHOY/
HE 3aUTEHO

BrictaBisiercs oOyuaromemMycs, €ciid OH He 3HaeT Ha
0a30BOM ypOBHE TEOPETUYECKUI U MPAKTUUECKUIT
MaTepHal, JoMycKaeT rpy0oble OIIMOKU IPU €ro U3JI0KEHUN
Ha 3aHATUAX U B XOJ€ MPOMEKYTOYHOU aTTECTALIUH.
OOyuarouiicss UCTIBITHIBAET CEPhE3HBIE 3aTPYAHEHUS B
IIPUMEHEHNN TEOPETUYECKUX ITOJI0KEHNUN ITPU PEIICHUH
NPAaKTUYECKUX 3a/1a4 MPO(eCCHOHAILHON HApaBIEHHOCTH
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Banael/
HIkana
ECTS

Onenka nmo
JMCUUILIMHE

Kputepun oneHkn pe3yibTaToB 00y4eHHUs 110
AUCUHUILINHE

CTaHJAPTHOI'O YPOBHS CJIOKHOCTH, HE BIIAJIEET
HEOOXOIMMBIMU JIJIsl 3TOTO HABBIKAMU H ITPUEMAMH.
JleMoHCTpHpYeT (parMeHTapHble 3HAHUS y4eOHOH
JIUTEPATYpPHI 110 JUCLUIIIMHE.

OreHka 1o JUCLUHUIUIMHE BBICTABIIAIOTCS 00Y4arOEMyCs C
Y4ETOM pe3ysIbTaTOB TEKYILEH U IPOMEKYTOUHON
aTTeCTaluu.

KoMmnereHuyu Ha ypoBHE «IOCTATOYHBII), 3aKPEIUIEHHBIE
3a AMCUUIUIMHON, HE COPMHUPOBAHBL.

5.2. Discipline Rating Criteria

Scores /
ECTS Scale

Discipline
Grade

Criteria for assessing the results of training by
discipline

100-83/
A,B

«Excellenty /
«Credited
(excellent)» /
«Credited»

It is awarded to the student if he has deeply and firmly
mastered the theoretical and practical material and can
demonstrate this in classes and during intermediate
certification.

The student presents educational material
comprehensively and logically, knows how to link theory
with practice, copes with solving professional problems of
a high level of complexity, and correctly substantiates the
decisions made.

Fluently navigates educational and professional literature.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «highy level.

82-68/

«Goody /
«Credited
(good)» /
«Credited»

It is awarded to the student if he knows the theoretical and
practical material, presents it competently and essentially
in classes and during intermediate certification, without
allowing significant inaccuracies.

The student correctly applies theoretical principles when
solving practical professional problems of varying levels
of complexity and has the necessary skills and techniques
for this.

He is well versed in educational and professional
literature.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at

the «good» level.
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It is awarded to the student if he knows theoretical and
practical material at a basic level and makes some
mistakes when presenting it in class and during
intermediate certification.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity but
possesses the necessary basic skills and techniques.
Demonstrates a sufficient level of knowledge of
educational literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

The competencies assigned to the discipline are formed at
the «sufficienty level.

It is given to a student if he does not know theoretical and
practical material at a basic level or makes gross mistakes
when presenting it in classes and during intermediate
certification.

The student experiences serious difficulties in applying
theoretical principles when solving practical professional
problems of a standard level of complexity and does not
possess the necessary skills and techniques for this.
Demonstrates fragmentary knowledge of educational
literature in the discipline.

The grade for the discipline is given to the student
considering the results of the current and intermediate
certification.

Competencies at the «sufficient» level assigned to the
discipline have not been developed.

«Satisfactory»/
67-50/ «Credited

D,F (satisfactory)»/
«Credited»

49-0/ «unsatisfactory»
F, FX / fail

5.3. OueHouHble cpencTtBa (Marepuaibl) [ TEKYLIEro KOHTPOJISL — yCIIEBAEMOCTH,

IPOMEKYTOUHON aTTeCTalluU 00YYaroIUXCs 0 AUCHUIINHE

[Ipumepsl HCMONB3yeMBIX B paMKax JAWCHUILIMHBI OLEHOYHBIX CPEACTB (Hampumep,
TpeOOBaHUA K aHAIN3y UCTOYHMKA, pe(IEKCHH MO MOBOLY MPOYUTAHHOTO, AJOKCOrpaduyeckoro
nepeckasa MpOYUTaHHOTO BOCTIPOM3BOISILIETO OCHOBHBIE ITOJIOXKEHUS KOHLIETIIIUHN pa30rupaeMoro
aBTOpa, C KPUTUYECKUM AaHAJIM30M, [O3BOJSIOIIMM PEKOHCTPYUPOBATh MPEANOCHUIKH
BO3HMKHOBEHUS M TPaHHIbl (PYHKIIMOHUPOBAHMS MPEICTABICHHOTO B HCCIEAYEMBIX TEKCTax
COZIep KaHusl.

5.3.1. Tlpumep Tecta 1 TEKYIIETO KOHTPOJIS.

1. Yro Takoe “Si quis”:
a) TpaIUIIMOHHOE Hauajo 3akoHOB B JIpeBHeM Pume;
0) JKaHp peKJIaMbl, TPEACTABIISIONINI cO00H MHGOPMAITHIO /TS 3aMHTEPECOBAHHOTO JIUIIA;
B) TpaMMaTHYECKU 000POT pUTOPUKHU B CPEIIHUE BEKA.
2. Uto o3HauaeT pexinamHoe n3obpereHue “News letter”
a) pacChUIKY TOBapOB IO MOYTE;
0) paccbUIKy 00X KOMMEPUECKUX HOBOCTEH € JTMUYHBIM TOPTOBBIM MPEIOKEHUEM;
B) MH/IUBH/IyalIbHOE TOPTOBOE OOBSIBIICHHE.
3. Uto Takoe «ucTopus ycnexan?
a) ycrmex OM3HECMEHa B PEKJIaMHOM JIelie;
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0) TUI CIO’)KETHOM PEKIIaMBbl;
B) Ouorpadus ueaoBeka.

4. I'me 1 Korja MOsIBUJICS TMEPBBIA MpoQecCHOHATbHbIN KOMUpanTep.
5. Yro Brirouaet pexsamuas Gopmyna “AIDA”, korga u keM oHa ObLTa MpUyMaHa.
6. IloguepkHUTE HANMEHOBAHUS PEKIAMHBIX areHTCTB, BHIOpaB MX M3 CIIUCKA!

«Lord & Tomasy, “Procter & Gamdle”, “Ayer & Son”, “Kodak”, “C & H”, “Ivory soap”, «JI. u
3. Metumnwy, «Konropa Berpeu» T. Penono, “G. Batten & C*”, “Coca-Cola”, “Heinz”.

10.

1.

12.

13.

14.

15.

16.

5.3.2. TlpumepHbIe BOIIPOCHI AJIs IPOMEKYTOYHOM aTTeCTaluu (IK3aMeH):

CyIHoCTh peKiIaMsbl, ee 1eidu U GyHKUuU B obmiecTBe U OusHece. [IpaBoBoe obecneuenue
pexsiaMHOM AesTenbHOCTH. OCOOCHHOCTh YCIYTH KaK TOBapa.

B uyem cocTosiia peBOIOIMOHHOCTh U3MEHEHUH, CBS3aHHBIX ¢ U300peTeHueM ['yrenbepra u
BEJIMKUMHU TeorpaduyeckumMu OTKpbiTUsIMH? Kakoe Qopmbl medaTHOM pekiiaMbl B 3TO
Bpems?

Kakue mpobOiemsl pemana toproBas pexinama u umHbopmarus B HoBoe Bpems? Kakumu
croco0amu peranach npodieMa ToproBoro opexnaa?

BozneiictBue pekiambl Ha MOTPEOUTENHCKOE MOBEACHHWE M MOTPEOUTENIbCKHE LIEHHOCTH.
«BuxTopuanckas AHMIMS» Kak o0pasel 3aBUCUMOCTH PEKJIaMbl OT OOIIECTBEHHBIX UEaIOB
u ieHHocteil. Pexinamuoe ob6ecnieuenue Grand Tour.

Pexnamuble kamnanu HoBoro BpeMeHHU 10 MPOJABUKEHHUIO IK30THYECKOT0, HOBOTO TOBapa.
TypucTckuii NpoaAyKT Kak TOBap U 00BEKT PeKIaMUPOBAHMS.

Pemenue npo6yiembl H3WMUHTA U OpeHa B TPAJUIIMU €BPOIEHCKOM PeKIIaMBl.

Kakum 00pa3oM pa3BUTHE KYpPHAJIMCTUKHU MOBIHUSUIO Ha CTAHOBJIEHHWE PEKJIAMHOTO Jefa?
'ne u Kxorma BO3HUKIM TIE€pBBbIE pekiIaMHO-MH(opMarmoHHble areHtcrBa? Kak
KJIaCCU(UIMPYIOTCS peKJIaMHbIe areHTCTBA?

B yem cocrosuia ponb NMpohecCHOHANBHBIX XYIO0KHUKOB JIJIsl CTAHOBJICHHS TNPHHIIUIIOB
n3o0paxeHuss B pekiame?  BusyanbHble XapakTepUCTUKHM pekiambl. lcnomb3oBanue
«JINLA» U «KMACKW» B PEKJIAME.

Aduma n mnnakaT B pekiIamMHOM Jene. Art-pekiama B eBpornelckoi Tpaauuuu. [ledatnas
peKiiaMHasi MPOAYKLHUS B TYypUCTHYECKOM Ou3Hece. Buabl medyaTHOW NPOIYKIMH U €€
Ha3HA4YCHHE.

OBOJIIOLMSA U JIOTHKA Pa3BUTHUS PEKIAMHBIX HOCUTENEH . MecTO yCTHON peKIaMbl U MPSIMBIX
IpoJa)k B COBPEMEHHOM pEKJIaMHOM Jieje. YCTHas pekjiaMa Ha BbICTaBKax W event-
IIPOEKTax.

OOmiecTBeHHAss peakiys Ha PEKIaMHYI0 WH(OOpPMAIMI0O W CIIOCOOBI TCUXOJIOTHYECKOTO
BO3/ICUCTBUS Ha MOTpeOHTENsT B OMNbITe eBpoleiickoi peknampl. ColupanbHas pekjama H
coruanbHas padoTa.

«Jlerenma» Openma u «vud» ToBapa cpernctBamu pekinambl. CoznaHue «oOpa3oB
MIPOCTPAHCTBA», «00OPa30B BPEMEHN», «HAIIMOHAIBHBIX TEPOEBY.

XapakrepucTuka «oOmiectBa norpediaenus» B koHuenuu K. boapwuiispa. CoBpeMeHHbII
noTpeduTens B MacCOBOM KOMMYHHUKalMu. [loTpebiieHne «3HaKoB cUacThs» COBPEMEHHBIM
oOmectBoM B KoHuemnuu JK. bonpuitspa.

Tunel TEKCTOB MacCOBBIX KOMMYHHKAalMd B €BPOINEHCKOW Tpaauuuu. BusyaibHble u
BepOalIbHBIE COCTABIIAIONINE, CTPYKTYPa U OCOOCHHOCTH PEKJIAMHOT'0 OOpaIlieHusl.

KaxoBbl ObUIHM pekJIaMHbIE CTpaTeruu KpynmHeumux mnpousBoguteneit Poccun B xonne XIX
— Havane XX Beka? Kakue mo3unum 3THX CTpaTeruil COXpaHSAIOT CBOI aKTyalbHOCTH B
Hamm qHu? Kinaccudukanus pexkaaMHbIX cTpaTeruii 1 pakTopsl X BeIOOpA.
Knaccupukamuss pekiaMHBIX — KaMIaHUH W PEeKIaMHBIX  CTpaTeTMil  pOCCHHCKUX
npousBoauTeneil. V3MeHeHue pekyamMbl Ha JTamne mepexofa OT TOPrOBOM pekjiaMbl K
peKIaMe «OT IPOU3BOIUTEIIS.
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B 1eMm cocToaT 0coOeHHOCTH BO3HUKHOBEHUS pekiamHoro jena B CIIA? Kakosa ponb
MIEPUOTUYECKON MTeYaTH U )KYPHAIMCTUKY B CTAHOBJIEHUU pekinamsel? [Ipoananusupyiire
HCTOPUIO BOZHUKHOBEHUE KPYITHEHIINX TPAHCHAMOHAIBHBIX KOPIIOPALUI C TOYKH 3PCHUS
UX peKJIaMHOro odecredeHus ?

Kak Bamser Ha pekiamMy Hay4yHO-TeXHHWYeckuil mporpecc? Kak Brnusier BbIOOp HOcHTeNeH
peKiIaMbl Ha CTHJIb U COJIep’KaHue peksiaMHoro coodmenus? Kakum obpazom gocturaercs
COOTHOIIIEHUE TUIIA PEKJIaMbl U BBIOPAaHHOTO MeuariaHa ¢ IeJIeBoi ayuropueil ToBapa?
Kakne nHHOBalMM NMPUHECIA B MAaCCOBbIE KOMMYHUKAIMU XX BEKa paJiio U TeJIeBUAcHUE?
YeM NpUHIMOHAIBGHO OTJIMYAIOTCA MeauiiHble Hocutenu ? Kakue Hocutenu Hauboiee
s dextuBaBl B PR-gesTensHOCTH?

Kakue oTkpbITHS B 00JacTH TOProOBOW peKjIaMbl M OpPraHM3aLUN TOPTOBIIM CIENAIN
aMepuKaHckue mnpeanpuHumarenu B XX Beke? CepualbHble PEKJIaMHbIE KaMIaHWU: OT
«UCTOpUH yCIIEXa» K YCIEUIHON peKiIaMe.

JlaiiTe XapakTepUCTUKY LIKOJIBI aMEpUKaHCKON peksiaMmbl P. Pus3a. IIpuBeaure KOHKpeTHbBIE
IIPUMEPBI IIPOBEACHUS PEKIAMHBIX KAMIIAHUM B TAKOM CTHIIE.

JlaiiTe XapakTepHCTUKY WIKOJIbI aMmepukaHckoM peknaambl JI[. Orunsu. I[lpuBeaute
KOHKPETHBIE IIPUMEPBI IIPOBEACHNS PEKIAMHBIX KAMIIAHUI B TAKOM CTHIIE.

Jlaiite XxapakTepHCTHKY IIKOJbl amepukaHckol pexinambl JIx. I'puO6una. Ilpuseaute
KOHKPETHBIE IIPUMEPBI IIPOBEACHNS PEKIAMHBIX KAMIIAHUM B TAKOM CTHIIE.

Kem u xornma 6puta nmpuaymana dopmyna AIDA? Yrto ona usmepsier? Kak yuutsiBaercs
MOBEJICHUE OTPEOUTENS] B aMEPUKAHCKOM TpaIuIMK peKIaMbl?

Kak wncrons3yrorcs «3Be3bD» M 3HAMEHHTOCTH B MACCOBBIX KOMMYyHuKanusax? Kakwue
NEPCOHAXH aMEPUKAHCKOM peKaMbl MOJIb30BAINCh HAauOOIbIIMM ycriexoM? B yem coctout
¢denomen A. Holimana?

Kak ocymiecTBisiercss Menua-IUIaHUPOBAHUE IIPU «CEpHalbHOM» pekname? [lpuBeaure
npuMepbl. OcOOEHHOCTH «TOTANBHOIY peKIaMbl aMEPUKAHCKUX MTPOU3BOIUTEIECH.
Direct-mail u modroBast pacchulKa pPEKJIaMHON MNPOMYKIMM: TPaJAWIUs U COBPEMEHHBIN
onbIT. CriocoObl u3MepeHus 3¢G(GEeKTUBHOCTH JTAHHOTO THUIA KOMMYHUKAaUUWA B ¢dopmare
CTpaTeTuy «KIyO MmoTpeduTenein.

O06pa3oBaHre COBPEMEHHBIX PEKJIAMHBIX Koprmopamuid B Hadasie XX Beka. Tumbl u
Ha3HAYCHME Pa3HBIX PEKIAMHBIX ar€HTCTB.

Y4acTHUKM KOMMYHHKAIIMOHHOTO Tpolecca, npodiieMa U CrocoObl «TapMOHU3AUM» HUX
uHTepecoB. ColnanbHas poJib U COLUAIbHASI OTBETCTBEHHOCTD PEKJIAMBI.

Bnusinue MupoBoii riiobanu3anny Ha CTUJIb U COJIEPKaHUE COBPEMEHHBIX MacCOBBIX
KOMMYHUKAaIUH.

5.3.3. HpI/IMepHaSI TCMATHUKA TBOPUYCCKUX CAMOCTOATCIIbHBIX paGOT

3amaHue: CaMOCTOSATEIILHO MOTOTOBUTH HEOOJIBIIIOE COOOIICHHE C MTPEe3eHTaIUeH B (hopmarte
Power Point.

1.

W

Lo

«Kpukn» cpennesexoBoro Toprosoro ropoja (Ilapwxk, Jlonnon, Pum, IlerepOypr — Ha
BBIOOD)

Teodpact PeHono u Hauaso pekiaMHOH nesTensHoCcTH Bo DpaHuuu.

Pounb mpecchl B CTAHOBICHUH PEKIAMBI M1 MACCOBBIX KOMMYHHKALMKM B HOBOE BpEMSI.
«HazakymenHnoe s1010K0» KaK TUIIMYHAS UCTOPHUSI CTAHOBJIEHUS TOBAPHOTO 3HaKa B XX
Beke («Apple»)

[Tpobnema «cTpalrHoii» pekiiaMbl Ha TEIEBUICHUN BTOPOI MOJIOBUHBI XX BEKa.
Tpanchopmarnus pexnamsl «Si quis» B EBporie XIX Beka.

SIpmapka u BeICTaBKa Kak TEPPUTOPUS PEKIIAMBI.

Pannopexiama B cucteMe MacCOBBIX KOMMYHHKAIIUHN, CrielU(HUKa ee BO3IEHCTBHS.
PexnamHasi BeIBECKa B UICKYCCTBE MojiepHa. MacTepa rpaduyeckoit pexkiambl XX Beka.
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10. McTopuKO-cHCTEMHBIHN aHaIN3 JH000H peKIaMHON KaMITaHHH.
11. TTogOopka u cuctemaTH3als MaTepualioB o pekiame u3 HtepHera.
12. Uctopuueckue oOpa3bl B COBPEMEHHOW 0T€UECTBEHHOHN peKiame.

5.3.4. TlpumepHas TemMaTHKa IPOeKTOB (pedepaToB) MO COBPEMEHHON peKiame ¢
PacKpBITHEM TEMbI B ICTOPHUUECKOM KOHTEKCTE

1. Pa3Butue pexiiaMbl Ha pPBIHKE TYPUCTUYECKHX MPOAYKTOB U YycIyr (Ha mpumepe
KOHKPETHOTO TOBapa WM (GUPMBI).

2. CoBpeMEHHOE COCTOSIHUE PEKIIAMHOTO phIHKA B Poccuu.

3. Pexnama Kak KOMIUIEKC MapKETUHTOBbIX KOMMYHHKAIIU.

4. CoBpeMeHHbIe BU]IbI, CpeicTBa, GOPMBI U METO/IbI PEKJIAMHOMN AESITETbHOCTH.

5. «JlupeKT-MapKeTHUHI» U €ro 3HAa4y€HUE B COBPEMEHHOW PEKJIAMHOW MAESITEIbHOCTH B
chepe Typusma.

6. «[Tabnuk puneimH3» Kak co3ganue GoHa MpoIBUKEHUIO TOBApa Ha PHIHOK.

7. CBs3b pEKJIIAMHOM JeATEIbHOCTH C UUKIOM JKHM3HM ToBapa (Ha IpUMepe phIHKA

KOHKPETHOTO TOBapa).
8. BrnusHue paauKalbHBIX W3MEHEHMH PBIHOYHOW Cpelbl HAa PEKIAMHYIO JAESTENbHOCTb
KOMITaHUH.
9. Crpaterus BbIOOpa CPEACTB PACIPOCTPAHCHHS PEKIAMHON WH(GOPMAIIUU C yU4E€TOM HX
PEKIIaMOCTIOCOOHOCTH.
10. Teopust uMHIKa U €€ POJIh B Pa3pabOTKEe COBPEMEHHON PEKIaMHOM MPOIYKITHH.
11. Ucnonp3oBaHue yHUKaiabHOTO ToproBoro npeanoxenus (YTII) B cozmanum pexsiaMHON
MPOJYKIIMH B 00JIACTH CEepBHUCA.
12. Ctpareruu no3uIMOHUPOBAHUS TOPTOBBIX MapOK U €0 POJIb B PEKJIAME.
13. OcobeHHOCTH BOCTIPUATHS peKIIaMHOM HH(OpMAaILIUK LENEBBIMU ay TUTOPUSIMHU.
14. Posb 3HaKOB, CUMBOJIOB U MH(OB B peKiame.
15. ToBapHble 3HaKH, UX PYHKINU U KJIacCUPUKAIUS.
16. [lonxop! K OpraHu3ay padoThl PEeKJIAMHBIX ar€HTCTB.
17. PerynupoBaHue peKIaMHOM I€ATEIbHOCTH B COBpeMEHHOM Poccuu.
5.3. Assessment tools (materials) for ongoing monitoring of progress, intermediate
certification of students in the discipline.

Examples of evaluative means used within the discipline (for example, requirements for
source analysis, reflection on what has been read, a doxographic retelling of what has been read,
reproducing the main provisions of the concept of the author being analyzed, with a critical
analysis that allows one to reconstruct the prerequisites for the emergence and boundaries of the
functioning of the content presented in the texts under study.

5.3.1. Example of a test for current monitoring.

1. What is «Si quis»:
a) the traditional beginning of laws in Ancient Rome;
b) advertising genre, which represents information for the interested party;
c¢) grammatical turn of rhetoric in the Middle Ages.
2. What does the advertising invention «News letter» mean?
a) sending goods by mail,;
b) sending out general commercial news with a personal sales offer;
¢) individual sales ad.
3. What is a «success story»?
a) the success of a businessman in advertising;
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b) type of story advertising;
c) biography of a person.
4. Where and when did the first professional copywriter appear?
5. What does the «AIDA» advertising formula include, when and by whom was it invented?
6. Underline the names of advertising agencies by selecting them from the list:
«Lord & Tomas», «Procter & Gamdle», «Ayer & Sony», «Kodak», «C & H», «Ivory soap», «L.
and E. Metzly, «Office of Meetings» T. Renaudo, «G. Batten & C’», «Coca-Colay», «Heinzy.

5.3.2. Sample questions for intermediate certification (exam):

1.

2.

10.

1.

12.

13.

14.

15.

16.

17.

The essence of advertising, its goals and functions in society and business. Legal support
of advertising activities. Features of a service as a product.

What was the revolutionary nature of the changes associated with the invention of
Gutenberg and the great geographical discoveries? What are the forms of print
advertising currently?

What problems were solved by trade advertising and information in modern times? How
did you solve the brand problem?

The impact of advertising on consumer behavior and consumer values. «Victorian
England» as an example of advertising's dependence on social ideals and values.
Advertising support for Grand Tour.

Advertising campaigns of the New Age to promote exotic, new goods. Tourist product as
a commodity and an object of advertising.

Solving the problem of naming and branding in the tradition of European advertising.
How did the development of journalism influence the development of advertising? Where
and when did the first advertising and information agencies appear? How are advertising
agencies classified?

What was the role of professional artists in establishing the principles of image in
advertising? Visual characteristics of advertising. Use of «face» and «mask» in
advertising.

Poster and poster in advertising. Art advertising in the European tradition. Printed
advertising products in the tourism business. Types of printed products and their purpose.
Evolution and logic of development of advertising media. The place of oral advertising
and direct sales in modern advertising. Oral advertising at exhibitions and event projects.
Public reaction to advertising information and methods of psychological influence on the
consumer in the experience of European advertising. Social advertising and social work.
«Legend» of the brand and «myth» of the product through advertising. Creation of
«images of space», «images of time», «national heroes».

Characteristics of the «consumer society» in the concept of J. Baudrillard. Modern
consumer in mass communication. Consumption of «signs of happiness» by modern
society in the concept of J. Baudrillard.

Types of mass communications texts in the European tradition. Visual and verbal
components, structure and features of the advertising message.

What were the advertising strategies of the largest Russian manufacturers at the end of
the XIX — beginning of the XX centuries? What positions of these strategies remain
relevant today? Classification of advertising strategies and factors for their selection.
Classification of advertising campaigns and advertising strategies of Russian
manufacturers. Changing advertising at the stage of transition from trade advertising to
advertising «from the manufacturery.

What are the features of the emergence of advertising in the USA? What is the role of
periodicals and journalism in the development of advertising? Analyze the history of the
emergence of the largest transnational corporations from the point of view of their
advertising support?
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How does scientific and technological progress affect advertising? How does the choice
of advertising media affect the style and content of the advertising message? How is the
relationship between the type of advertising and the selected media plan and the target
audience of the product achieved?

What innovations did radio and television bring to mass communications in the XX
century? How are media carriers fundamentally different? What media are most effective
in PR activities?

What discoveries in the field of trade advertising and trade organization did American
entrepreneurs make in the twentieth century? Serial advertising campaigns: from
«success stories» to successful advertising.

Describe the school of American advertising by R. Reeves. Give specific examples of
advertising campaigns in this style.

Describe the school of American advertising by D. Ogilvy. Give specific examples of
advertising campaigns in this style.

Describe the school of American advertising by J. Gribbin. Give specific examples of
advertising campaigns in this style.

Who and when was the AIDA formula invented? What does it measure? How is
consumer behavior considered in the American advertising tradition?

How are «stars» and celebrities used in mass communications? Which American
advertising characters were the most successful? What is the phenomenon of A.
Neumann?

How is media planning carried out for «serial» advertising? Give examples. Features of
«total» advertising of American manufacturers.

Direct-mail and mailing of advertising products: tradition and modern experience.
Methods for measuring the effectiveness of this type of communication in the format of
the «consumers cluby strategy.

Formation of modern advertising corporations at the beginning of the twentieth century.
Types and purpose of different advertising agencies.

Participants in the communication process, the problem and ways to «harmonize» their
interests. Social role and social responsibility of advertising.

The influence of world globalization on the style and content of modern mass
communications.

5.3.3. Approximate topics of creative independent work

format.

S e

0

Assignment: independently prepare a short message with a presentation in Power Point

«Screams» of a medieval trading city (Paris, London, Rome, St. Petersburg - to choose
from)

Theophrastus Renaudo and the beginning of advertising activities in France.

The role of the press in the development of advertising and mass communications in
modern times.

«The bitten apple» as a typical history of the formation of a trademark in the twentieth
century («Apple»).

The problem of «scary» advertising on television in the second half of the twentieth
century.

Transformation of advertising «Si quis» in Europe of the XIX century.

Fair and exhibition as an advertising territory.

Radio advertising in the system of mass communications, the specifics of its impact.
Advertising sign in modern art. Master of Graphic Advertising of the XX century.
Historical and systemic analysis of any advertising campaign.
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11. Selection and systematization of advertising materials from the Internet.
12. Historical images in modern domestic advertising.

5.3.4. Approximate topics of projects (abstracts) on modern advertising with disclosure of
the topic in a historical context.

1. Development of advertising in the market of tourism products and services (using the
example of a specific product or company).

2. The current state of the advertising market in Russia.

3. Advertising as a complex of marketing communications.

4. Modern types, means, forms and methods of advertising activities.

5. «Direct marketing» and its importance in modern advertising activities in the field of
tourism.

6. «Public relations» as creating a background for promoting a product to the market.

7. The connection between advertising activities and the product life cycle (using the

example of the market for a specific product).

8. The impact of radical changes in the market environment on the advertising activities of
companies.

9. Strategy for selecting means of distributing advertising information, considering their
advertising potential.

10. Image theory and its role in the development of modern advertising products.

11. Use of a unique selling proposition (USP) in the creation of advertising products in the
field of service.

12. Brand positioning strategies and its role in advertising.

13. Peculiarities of perception of advertising information by target audiences.

14. The role of signs, symbols and myths in advertising.

15. Trademarks, their functions and classification.

16. Approaches to organizing the work of advertising agencies.

17. Regulation of advertising activities in modern Russia.

6. YueOHO-MeTOAUMYecKOe U MHPOPMAIMOHHOE O0ecTiedeHne TN CHUTIITTHHbI

6.1.

1.

CHHCOK HCTOYHHKOB U JINTCPATYPhL

Hemounuku:
OcHosHuie:

VYuénoBa, B.B. Crapeix H.B. Hcropusi pexnampl: y4eOHUK IJsl CTYICHTOB BY3OB,
oOydaromuxcsi 1o  crneuuanbHocTsIM <« KypHanuctuka», «Pexiama», «CBsizu ¢
obmectBeHHOCTRIO» / B.B. Yuénora, H.B. Crapsix. — 3-e uzn., nepepad. u gon. — Mocksa
: JOHUTU-JAHA, 2017. — 495 c. - ISBN 978-5-238-01462-3. - Pexum pgoctyna:
http://znanium.com/catalog/product/1025592

[lTecrakoB FO.A. Uctopus pexinamel: YueoHoe nmocodue / lllectakos FO.A., - M.: U1 PUOP,
HUL] UHD®PA-M, 2016. - 259 c.: 60x90 1/16. - (Briciee oOpazoBanue: bakamaBpuar)
(ITeperiér) ISBN 978-5-369-01496-7 - Pexum JIOCTYTIA:
http://znanium.com/catalog/product/534016

CapenbeBa, O. O. BceoOmass ucropus pekiambl : ydeOHMK misa OakamaBpoB / O. O.
CagenbeBa, H. B. TpyOnukoBa. — MockBsa : M3naTenbcko-Toprosast kKopnopanus «Jlamxos
n K%, 2019. - 452 c. - ISBN 978-5-394-03119-9. - Tekcrt : snexktpoHHsid. - URL:
https://new.znanium.com/catalog/product/1081671

Tpymuna, JI. E. McTopus otedecTBeHHOW W 3apyOexHOH pekyaMbl: YueOHuk / TpymmmHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekct :

anektpoHHbIi. - URL: https://new.znanium.com/catalog/product/343538


https://new.znanium.com/catalog/product/343538
https://new.znanium.com/catalog/product/1081671
http://znanium.com/catalog/product/534016
http://znanium.com/catalog/product/1025592
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Hononnumenvhvie:
5. BcemmupHas uctopusi pexiamel: YaeOHoe nocobue / Tanreit M., - 3-e u3a. - M.:AnbnivHa
[Ma6bn., 2016. - 286 c.. [ISBN 978-5-9614-5787-2 - Pexum pocryma:

http://znanium.com/catalog/product/912588

6. EscradrneB B.A., ITactotuna E.D. Mcropus poccuiickoil pexinambl. CoBpeMeHHBIH MEepHO/;:
VYyebnoe mocobue / EBcradbeB B.A., [lactotuna E.D., - 2-e¢ u3n. - M.:[lamkoB u K, 2017. -
872 c. ISBN 978-5-394-02686-7 - Pexum JIOCTyTa:
http://znanium.com/catalog/product/935847

Jlumepamypa:
OcHoenas:
1. Bbepesosas JI.I. VMctopust MupoBoi pekiambl, WIM CTapUHHBIE pPELENThl «OECIIaTHOrO
celpa». M., 2008. — 671 c.
2. VYwuenoBa B.B. Pexiiama u maccoBas kynbTypa: Cioyxanka win rocnoxa? M., 2008. C. 36—
52, 82-173, 194-224.

Hononnumenvhas:
3. byxtepea O.C. Couuomnorusi pekiamMbl B COIMOKYJIBTYPHOM CEpBHUCE: YUeOHOE Mmocoowue.
M., 2011. - 128 c. Pexum nocryna: http://znanium.com/catalog/product/202918
4. 3sepesa B.B. Tenepeknama u tenecepuan // HenmpukocHoBennsiit 3amac. 2003. Ne 6 (32).
5. ITortoB 1O. Teodpact Penono — ocHoBarenb (paHIly3cKOM KypHanucTuku// BecTHuk
MI'Y. Cepus «oxypHamuctuka». 1978. Ne 4

6.2. Ilepeuensb pecypcoB HH()OPMALIMOHHO-TEIEKOMMYHHUKAIIMOHHOM ceTn « HTepHeT».

HammonanwsHas anextponnas oubiaunoreka (HOb) www.rusneb.ru
ELibrary.ru Hay4nas snextponHas 6ubinoreka www.elibrary.ru
OnexTponHas 6ubnunoreka Grebennikon.ru www.grebennikon.ru
Cambridge University Press

ProQuest Dissertation & Theses Global

SAGE Journals

Taylor and Francis

JSTOR

6.3. IlpodeccuonanpHbie 636l JAHHBIX U WH(HOPMAIIMOHHO-CIIPABOYHBIC CHCTEMBI
Jloctym k mpodeccroHanbHBIM 0a3am naHHbIX: https://liber.rsuh.ru/ru/bases
WNudopmaninoHHbIe CTIPAaBOYHBIE CHCTEMBI:

I. Koncynbrant [lnroc
2. I'apanr

7. MarepuajibHO-TeXHHYECKOe o0ecreyeHue TN CIUTIINHbI

I[JIH OGGCHG‘{CHI/I}I JUCHUITIINHBI HCIOJIB3YCTCA MaTCprUaJIbHO-TCXHUYICCKAA 6333
00pa30BaTEeNbHOTO  YUPEXKACHUS: YydeOHble ayIUTOPHM, OCHAIEHHBIE KOMIIBIOTEPOM H
MIPOEKTOPOM JIJIsl IEMOHCTPAIIMH yUeOHBIX MaTepPHAaJIOB.

CocrtaB porpaMMHOTO 00ECTICUCHHMS:
1. Windows
2. Microsoft Office


http://znanium.com/catalog/product/202918
http://znanium.com/catalog/product/935847
http://znanium.com/catalog/product/912588
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8. O0ecneuyenne 00pa3oBaTeJILHOIO NMPOLECCA AJIsI JIMI C OTPAHMYCHHBIMHU
BO3MOKHOCTAAMH 310POBbA U HUHBAJIMAOB

B xonme peamuzanuu AMCHMILIMHBI HCHOJB3YIOTCA CJEIYIOIINE JOMOJTHUTEIbHBIE  METOIbI
00y4YeHHUs1, TEKYIIEro KOHTPOJIS YCIEBAeMOCTH M MIPOMEKYTOUHOM aTTeCTalluu 00y4aroluxcs B
3aBUCUMOCTH OT WX MHAUBUIYAITBHBIX OCOOCHHOCTEH:

e JUIS CTIEIBIX U CIa00BUISAIINX:
- JeKuMH OQOPMISIOTCS B BHJE JJIEKTPOHHOIO JOKYMEHTa, JOCTYIHOIO C IOMOUIBIO
KOMITBIOTEpA CO CTEIMaIN3UPOBAHHBIM MPOTPAMMHBIM 00ECIICUeHHUEM;
- MMCHMEHHBIE 33JJaHUS BBITOJIHSAIOTCS HA KOMITBIOTEPE CO CIIEIHUATU3NPOBAHHBIM IIPOTPAMMHBIM
o0ecrieueHrneM, UM MOTYT OBITh 3aMEHEHBI YCTHBIM OTBETOM;
- oOecrieunBaeTCs HHIMBUyallbHOE paBHOMEpHOE ocBetieHne He menee 300 Jokc;
- JUId BBINOJHEHWs] 3a/laHusl TpU HEOOXOAMMOCTH TMPEAOCTABISIETCS yBEIWYHBAIOIICe
YCTPOICTBO; BO3MOKHO TaKe UCII0JIb30BAHUE COOCTBEHHBIX YBEJINYMBAIOIINX YCTPONUCTB;
- MIUCbMEHHBIE 3a/1aHusl OPOPMIIAIOTCS YBEIHUEHHBIM HIPU(TOM;
- 9K3aMEH U 3a4€T MPOBOAATCSA B YCTHOM (OpME WM BBITIOJIHSIOTCS B MHCbMEHHOH (opme Ha
KOMITBIOTEPE.

® ISl TIIYXHX U CIa00CBIIIAIINX:
- Jexkuuu OoQOpMIIAIOTCS B BHJE DJIEKTPOHHOTO JIOKyMEHTa, JHOO MpeaocTaBisieTcs
3BYKOYCHIIMBAIOIIIAs aNlapaTypa UHAUBHUIYaIbHOTO MOJIh30BaHUS;
- MICHMEHHBIC 3aJ[aHUs BBITTOJTHIIOTCS Ha KOMITBIOTEPE B IUCBMEHHOU (opMme;
- 9K3aMEH U 3a4€T MPOBOJSATCS B MUCbMEHHOH (hopMe Ha KOMIIBIOTEpPE; BO3MOXKHO MPOBEICHHUE B
dhopme TecTUpOBaHUS.

e ISl TUI] C HAPYLICHUSIMHU OMTOPHO-BUTATEILHOTO armapara:
- JeKUMH OQOPMISIOTCA B BHJE JJIEKTPOHHOIO JOKYMEHTa, JOCTYIHOIO C IOMOUIBIO
KOMITBIOTEpA CO CMEIMAIN3UPOBAHHBIM MPOTPAMMHBIM 00ECIICUeHUEM;
- MMCHMEHHBIE 33JJaHUS BBIOJHSAIOTCS HA KOMITBIOTEPE CO CIIEIHATU3NPOBAHHBIM IIPOTPAMMHBIM
o0ecIieYeHneM;
- 9K3aMEH U 3a4€T MPOBOAATCSA B YCTHOM (OpME WM BBITIOJIHSIOTCS B MHCbMEHHOH (opme Ha
KOMITBIOTEPE.
[Tpu HEOOXOIMMOCTH TIPETyCMaTPUBACTCS YBEIWUCHNE BPEMEHH IS TOJrOTOBKH OTBETA.
[Ipouenypa mpoBeaeHUs MPOMEKYTOUHOM aTTecTaluy JUIsl O0Y4YaroUIMXCs yCTaHABIUBACTCS C
y4€TOM MX MHIUBUAYAIBHBIX NMCUXO(PU3NYECKUX ocoOeHHocTell. [IpomexyTouHas arrectanus
MO>KET IPOBOIUTHCS B HECKOJIBKO ITATOB.
[Ipu mnpoBeneHNH NPOIETYPHl OIEHUBAHUS PE3YJbTATOB OOYYCHHS TpPEayCMaTPHBAETCS
UCIIONIb30BAaHNE TEXHUYECKUX CPEACTB, HEOOXOJUMBIX B CBSI3M C HWHAUBUAYaJIbHBIMU
0COOEHHOCTSIMH O0YYaroImuXcs. JTU CPEJCTBA MOTYT OBITH NMPEIOCTABICHBI YHUBEPCUTETOM,
WJIM MOTYT HCTIOJIb30BAaThCsl COOCTBEHHBIE TEXHUUECKHE CPE/ICTBA.
[IpoBenenue nporeaypsl OLIEHUBAHUS PE3yJIbTaTOB OOyUEHUs JOMYCKAETCS C MUCIOJIb30BAaHUEM
JTUCTAHIIMOHHBIX 00pa30BaTEIbHBIX TEXHOJIOTHIA.
ObecnieunBaeTcs AOCTYNn K WHGOPMAIMOHHBIM W OuOMMOrpadMyeckuM pecypcaMm B CETH
WuTtepHer mis kaxzaoro oOywaromierocss B gopmax, aJanTHPOBAHHBIX K OIPAaHUYCHHSIM HUX
3JI0POBBSI U BOCTIPUSATHUS HHPOPMAITUH:

® IS CJEMBIX U CIIA00BUAAIINX:
- B Ie4aTHOH hopMe YBETUUCHHBIM MIPUPTOM;
- B (hopme 31eKTPOHHOTO TOKYMEHTA;
- B (hopme ayanodaiina.

® IS TIyXHX U CIa0OCHBIIIAIINX:
- B meyaTHoOH dopMme;
- B (hopMe 3IEKTPOHHOTO TOKYMEHTA.

e I 00YYarOMIMXCS C HAPYIIEHUSIMU OTIOPHO-/IBUTaTENILHOTO arnrapara:
- B IeYaTHOH (opme;
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- B (hopMe 3JEKTPOHHOTO JOKYMEHTA;
- B popme ayauodaiina.

Y4eOHble ayTUTOPHUH 711 BCEX BUIOB KOHTAKTHOM M CAaMOCTOSITENILHOM paOOThI, HAy4HAs
O6uOIMOTEeKa U MHbIE MOMENICHMs JUIsi 00y4YeHHsI OCHAILlEHBI CIEUAIbHBIM 000pYy/I0OBaHUEM U
y4eOHBIMH MECTaMU C TEXHUYECKUMHU CPEICTBAMHU 00yUEHUS:

® IS CJETBIX U CIA00BUISAIINX:

- YCTPOWCTBOM ISl CKaHUpoBaHus U uteHus ¢ kamepoit SARA CE;

- nuctuieeM bpaiinsg PAC Mate 20;

- npuHTepoM bpaiinsg EmBraille ViewPlus;

e ISl TIIYXUX U CTAOOCIHBIIIAIIUX:

- aBTOMAaTH3UPOBAHHBIM pabOYMM MECTOM JJsi JIIoJed ¢ HapylIeHHeM clyXa |
c71a00CIIBIIIAIINX;

- aKyCTUYECKHUI YCUIIUTEbh U KOJIOHKH;

e ISt 00YYAIOMIMXCS C HAPYIICHUSIMU OTIOPHO-/IBUTATENILHOTO armapara:
- IEPEJIBKHBIMU, PETYJIMPYEMBIMHU 3proHoMuyeckumu napramu CHU-1;
- KOMITBIOTEpHOU TEXHUKOU CO CTelhaibHBIM IPOrPAMMHBIM 00€CTICYCHHEM.

9. MeToan4yeckne MaTepuabl

9.1. Ilnanel ceMHMHAPCKUX/ MPAKTUYCCKUX 3aHATHHA

AyIuTOpHBIE 3aHATHUS POBOAATCSA B OPME CEMHUHAPOB, NMPAKTUKYMOB U KOJIJIOKBHyMax
C T€M, YTOOBI COYETaTh TEOPETUYECKHE 3HAHUS, yMEHUE pab0OTaTh C UCCIIEI0BATENBCKON
JIUTEpaTypoil 1 MHPOPMAITMOHHBIMU PECYpPCaMU C BHIPAOOTKOM HAaBBIKOB MPAKTUYECKOM
AKCIIEPTU3BI PEKIAMHBIX MTPOJYKTOB, UX CUCTEMATH3AIIH, a TAKXKE MOATOTOBKH pealbHbIX
MIPOEKTOB B 00JIACTH peKJIaMHOrO jiesa. B Xxoze mpoBeieHus: CEeMUHAPCKUX U MPAKTUYECKUX
3aHATUN IPOUCXOIUT MPEICTABICHUE PE3YIbTaTOB CAMOCTOSTEIBLHON PabOThl, MOAEPKUBAOTCS
TBOPUYECKHE KPEATUBHBIE NIOJIXO/bI CTYIEHTOB.

TEMATUYECKUE PA3JIEJIbl CEMUHAPCKUX 3AHSATUN.

3anstue Ne 1. @opmupoBanue HHPPACTPYKTYPhI NOTPeOUTEIBCKOT0 priHka B EBpone
Bomnpocs! 11 o0cyxaeHust:
1. Ilonstue «mup EBpona» B koHuenuuu @. bponens.
2. CoBpeMeHHbIE KOHLIEIIUH IT100aTu3alui 1 peKIaMHble KOMMYHHKAIIUH.
3. B ueMm coctout conuanbHas GyHKIUS peKIaMbl?
4. Kakue HOBbIE ITPAKTUKU IIOBCEIHEBHOCTH MOSIBUINCH B EBpoIe B pe3ysbTraTe peKJIaMHBIX
KaMIaHU!

Jlutepatypa ods13aTe/ibHAA:

1. CasenbeBa, O. O. Bceobmas ucropus pekiambl : yueOHHK i OakanaBpos / O. O.
CagpenveBa, H. B. TpyOnukoBa. — MockBa : WM3marenbcko-ToproBas KOpIopanus
«JamkoB u K, 2019. - 452 c. - [ISBN 978-5-394-03119-9. - TekcT : 37€KTPOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

2. Tpymwuna, JI. E. UcTopus oTeuecTBeHHOM U 3apyOexHOM pexinambl: YueOHnuk / TpymmnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anekTpoHHBIH. - URL: https://new.znanium.com/catalog/product/343538

3. bepesosas JL.I'. HMcropust MUpOBOM peKIaMmbl, U CTAPUHHBIE PEUENTHl W3TOTOBJICHHUS
«becmmatHoro ceipay M., 2008. Yacts 1. ['maBsl 7, 8.

4. bponenp ®. MarepuaiibHasi HUBWIM3aLMS, S3KOHOMUKA U KamuTtaiu3M, XV-XVIII Bs. T.
2. Urpsl oomena. M., 2007. C. 4-83, 170— 176, 234-239, 384-392, 440—460.

JonmosiHuTe/ILHAS JIUTEPATypa:
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XantunrroH C. CronkHoBeHHe nuBrm3anuii. M., 2005. C. 13-114.

Koctuna A.B. MaccoBas KynbTypa Kak (peHOMEH MOCTHHAYCTpUaIbHOro olliecTBa. 2-e
u3a. M., 2005. I'maa 1 (1, 2, 4); C.21-63, 99-126.

ITaBmoBckas A. Auriusg u anriangade. M., 2005. C. 178-237.

3ansatue Ne 2. Ilosegenue norpedurens B Espone cepequnnt XIX - XX Beka.
Bonpocvr u 3a0anus:

1.

2.

3.

B uem cka3bIBaeTCs BO3ICUCTBHE COIMOKYIBTYPHBIX (pakTOpOB Ha (hopMuUpoBaHUE
MOBE/ICHUS TOTpeduTeNs?

Kakune MeToauKu peKIaMHOTO Jielia TTO3BOJISIOT MMPOBECTH THIIOJIOTHIO KOHCHIOMEPCKOTO
MOBeICHUA?

CpaBHHTE pa3IMYHbIC THITHI TOTPEOUTETHLCKOTO MOBEICHUS U COOTHECUTE MX C TUTIAMU
PEKIIAMHBIX TEKCTOB.

OcHoBHasi uTEpaTypa:

1.

4.

S.

CagenbeBa, O. O. BeeoOmas ncropust pexkiiamsl : yaeOHUK aiist 6akanaBpos / O. O.
Cagenbesa, H. B. TpyoHukoBa. — Mocksa : M3naTenbcko-ToproBast KOpIoparus
«JlamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - TekcT : 3JIeKTpOHHBIIA. -
URL: https://new.znanium.com/catalog/product/1081671 (

Tpymuna, JI. E. UcTopust oreuecTBeHHOMN U 3apyOekHOI pekiambl: YueOHuk / TpyuinHa
JLE. - Mockasa :JlaimkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - TekcrT :
anekTpoHHbid. - URL: https://new.znanium.com/catalog/product/343538

bepezosas JI.I'. UcTopus MUpOBOI peKiaMbl, U CTAPUHHBIE PELENITHI U3TOTOBJICHUS
«becrmmatHoro ceipa» M., 2008. Yacts 1. ['maBsr 6.

Jumpuu T. TloBcenHeBHas KU3Hb BUKTOpHaHCkoW AHrimu. M., 2007. C. 17-25, 264-
282

Banwmenn O. Ienan: mona, nurepatypa, cTwib ku3Hu. M., 2006. C. 13-36, 52—
67, 169-229.

JlonoJIHMTeIbHAS JIMTepaTypa:

6.

7.

Russian Consumer Study: ['naBs1 u3 kuuru // Unayctpus pexnamsl. 2003. Ne 18, 19, 20,
21, 22.

Tunu M.-K., Borgpunbapeep M. DneKTpoHHAS KOMMEPIIUS U TOPTOBBIH IIEHTP:
CpaBHHUTEJIBHBIN aHAIIU3 OMbITA TIOKYyTaTenei / MaccoBast KynbTypa: COBpeMEHHBIE
3amaaneie uccnenosanusa: CO. crarei. M., 2005. C. 114-132.

3ansaTre Ne 3. ®akTopbl PHIHKA U CTaHOBJIeHHs pekyamMbl B Poccun XIX Beka
Bonpocul 0na 06cyscoenus:

1.
2.
3.

Kakue daxTops! obecrieunnu popMupoBaHrue pplIHOUYHOM HHDpacTpyKTypsl B Poccun?
KakoBa crienin¢uka BOSHUKHOBEHHS U AEATEIbHOCTH POCCUHCKUX MpEeaIpUHUMATENeH?
B uem cocTosii ocoOeHHOCTH HAiMuHTa 1 OpeHanHra B Poccun?

OcHoBHas JuTepaTypa:

1.

CasenbeBa, O. O. BceoOmas ucropust pexiambl : yuyeOHuk st 6akanmaspoB / O. O.
CagpenveBa, H. B. TpyOnukoBa. — MockBa : WM3marenbcko-ToproBas KOpIopanus
«JamkoB u K, 2019. - 452 c. - [ISBN 978-5-394-03119-9. - TekcT : 37€KTPOHHBIN. -
URL.: https://new.znanium.com/catalog/product/1081671

Tpyumna, JI. E. Mcropust oreuecTBEHHOH U 3apyOexHO# pekinambl: YueOHuk / Tpyminna
JLE. - Mocksa :[lamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Texkcr :
anekTpoHHBIH. - URL: https://new.znanium.com/catalog/product/343538

bepesoBas JI.I'. Mcropuss MHpOBOM peKIambl, U CTAaPUHHBIE PELENTHl HW3TOTOBJICHUS
«6ecmmaTtHoro ceipa» M., 2008. Yacts 2. ['naBsr 3,4.
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4. Bbyrenxo B.A. Kpartkuii ouepk ucropuu pycckoii roprosiu // I'epmec: C6. crateit. CIIG.,
1994. C. 289-343.

5. VYuenona B.B., Crapsix H.B. Hctopus peknambl: Y4eOHUK JUJIsl CTYJEHTOB BY30B. M.,
2008. C. 315—-333, 373-381.

6. Pexnama: kynpTypHbIll KOHTEKCT. M., 2004. C. 11-34, 67-110, 123-174.

JlonoiHUTeIbHAS JTUTEpaTypa:
1. Pexnamsbl, BeiBeckH, aduin// MockoBckuit apxuB: McTopuko-kpaeBeyeckuil ajabMaHax.
M., 1996. Beoin. 2-ii: Bropas nonosuna XIX — Hau. XX B. M., 2000. — 146 c.
2. ToproBas peknama u ymnakoBka B Poccun XIX—-XX BB.: U3 (poHIOB uCTOpHUECKOTrO
Mmy3est. M.: 1993. — 63 c.

3ausatue Ne 4. BuzyanbHast pexkiama B Poccuu
Bonpocul ona 0b6cyscoenus:
1. Kakoii xapakTtep Hocuia B Poccun Bu3yasibHasi pekiiama?
2. Kakue pa3HOBHJHOCTU peKJaMHOro 1uiakara, POS-maTepuanoB v yNakoBKH CIOXWINCH B
Poccun?
3. Brlgenure nepcoHakel U CHOXKEThI pOCCUMCKON pekiaMbl Hauana XX Beka.

Tema ons npezenmayuu:
XyI0KHHAKHU PEKJIaMbl U PEKJIaMHBIE BBICTABKH B Hauaje XX BeKa.

Hcmounuxu obsizamenvhule:

1. Casenvesa, O. O. Bceobwas ucmopus pexiamsl : yuyeOHux ons oaxanaepos / O. O.
Casenvesa, H. B. Tpybnuxosa. — Mockea :@ H30amenvcko-mopeosas Kopnopayus
«/lawkos u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - Texcm : 51eKmpOHHbIU. -
URL: https://new.znanium.com/catalog/product/1081671

2. Tpywuna, JI. E. Hcmopus omeuecmgenHou u 3apybedcholl pexiamvl. YueOHux /
Tpywuna JLE. - Mocksa :[awxoe u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Texcm
: anekmponnwii. - URL: https://new.znanium.com/catalog/product/

3. bepesosas JI.I'. Mctopuss MUpOBOW peKIambl, UM CTapUHHBIE PELENTHl U3TOTOBIICHUS
«becmmaTtHoro ceipa» M., 2008. Yacts 2. ['naBsl 5,6.

4. Pexnambl, BbiBeckH, auiin// MockoBckuii apxuB: McTopruko-KpaeBeueCKUil ailbMaHax.
M., 1996. — 146 c. Bein. 2-i1: Bropas nonosuna XIX — Hau. XX B. M., 2000. — 56 c.

5. Pycckuii mnakar. XX Bek. llleneBpbl: monuTHUECKUM, peKJIaMHBIN, 3pEIHUILHbIN/ COCT.
A.E. CHomikos, I1.A. CromnikoB, A.®. lknsapyk. Komn. Ast. Poc. I'oc. 6-ka. M.: KonTaxT-
KyaeTypa, 2000. — 116 c.

6. Canvuuxosa E.B. Ocretnka peknambl. KynpTypHble kOpHU U jedTMoTuBel. M., 2001.
CII6., 2002-2003. C. 170-270.

7. VYBiekareiabHbIH MHpP MOCKOBCKOHM pexsiambl XIX — Hawanma XX B. Anboom. M., 1996. —
74 c.

3ausarue S. Apuma u miakar B Poccun
3aoanue:
1. CocrtaBuTh OaHK UMEH aBTOPOB PEKJIAMHOMN a(UIlU U MJIaKaTa.
2. Boaenuts cnenuuky TeaTpantbHOM adud U KHHOA(DHILH.
3. IIpoaHanu3upoBaTh KOMMEPUECKYIO U KYJIbTYPHYIO COCTABISIONIYI0 Art-peKiambl

Bonpocwi 015 66160006 no npezenmayuu:
1. B yem s dexTuBHOCTH Art-pekiambl U B 4eM ee ¢1adocTh?
2. Kakosa cnenuduka Art-pexnamsl B Poccun?
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KakoBa TemaTnka PCKIIaMHBLIX IJIAKATOB U a(I)I/IIJ_Ir)

Tema 051 00NOIHUMENbHO20 COODUEHUS:
B uem cocrosina cnenuduka KHHOMIAKaTa U TeaTpaibHOM aduiin?

OcHoBHas JuTepaTypa:

1.

Cagenbena, O. O. BeeoOmiast uctopus pexyiamsl : yueOHuUK a1 6akanaspos / O. O.
CagenweBa, H. B. TpyOonukoBa. — MockBa : M3naTenbcko-Toproasi Koprnopauus
«JamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - TekcT : 31E€KTPOHHBIMN. -
URL: https://new.znanium.com/catalog/product/1081671

Tpyumna, JI. E. Mctopust oTedecTBEHHO 1 3apyOekHON pekiambl: YuebHuk / Tpymmna
JLLE. - Mockga :/[lamkos u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anekTpoHHBIH. - URL: https://new.znanium.com/catalog/product/343538

bepesosas JI.I'. McTopus MEpOBOI peKiIaMbl, UM CTAPUHHBIEC PELENTHI H3TOTOBICHUS
«becmmatHoro ceipa» M., 2008. Yacts 2. ['naBsr 5,6.

Aporcanos H.I1., Ilupocosa T.A. ictopus oTeuecTBeHHOI pekiiamsl (I'anepes pexinaMHOR
kjaccukn). Xappkos, 2004. C. 157-172, 255-299.

Pycckuit mnakat. XX Bek. llleneBpsl: monuTUYeCKuid, peKIaMHbIN, 3pEIUIIHBIA/ COCT.
A.E. CHornikos, I1.A. Cronkos, A.®. llIknspyk. M., 2000. — 116 c.

600: IllectbcoT mnakaroB /cocT. CHonkoB A.E., CHomnkoB [1LA., Hxmsapyk A.®. M.,
2004. C. 7-25.

bepezosas JII'. «Benvkuit Hemoil» B 3epkaje pekiiambl Hadasia XX Beka // BecTHuk
UCTOpUH, TUTEpPaTyphl, uckyccta. T. IV. M., 2007. C. 325-338.

3ansaTue Ne 6 CoBerckas pexkiama
Bonpocuvl ons ob6cycoenus:

1.

B uem cocTout AUCKYCCHUOHHOCTD MOHATUA «COBCTCKAA peKJ'IaMa»?

2. Kaxkune Tpaaunumuu pocCUICKON peKIaMbl COXPAaHWINCh B COBETCKOE BpeMsi?
3. JlaiiTe XapakTepUCTUKY PEKJIAMHOTO CTUiIsl Moccenblpoma.

Tema 051 00NOIHUMENbHO20 COODUCHUSL:

1.
2.
3.

4.

-

B. MasikoBckuii 1 A. PoTueHKO — cO31aTeNN «MOCCEIBITPOMOBCKOTO CTUJISD PEKIIAMBI.
Hemounuku:

600: IllectbcoT mnakaroB /cocT. CHonkoB A.E., CHomnkoB [1L.A., Hlxmsapyk A.d. M.,
2004. C. 25-127.

Jlumepamypa obs3amenvHas.

Tpywuna, JI. E. Ucmopus omeuecmeeHHOU U 3apyOencHOU pekiamvl. YueOHux /
Tpywuna JLE. - Mockea :[awxos u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Texcm
: anekmponnwii. - URL: https://new.znanium.com/catalog/product/343538

Casenvesa, O. O. Bceobwas ucmopus pekiamol : yueonux 01 oaxanaepos / O. O.
Cagenvesa, H. B. Tpyonuxosa. — Mockea : H30amenbcko-mopeosas Kopnopayus
«lawxos u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - Texcm : 21eKmpoHHbL. -
URL: https://new.znanium.com/catalog/product/1081671

Yuenosa B.B. ctopust oredectBeHHOM peknambl. 1917-1990 M., 2004. C. 33—-137, 162—
198.

Canvnukosa E.B. Ocretnka peknamsl. KyabTypHble KOpHH B JedTMOTHBBL. M., 2001. C.
172-205.

3ansaTue Ne 7. Hocuresnn BU3yaabHON peKJIaMbl
Dopma nposedenusi: NPAKMUKym ¢ npeocmagieHuem coOCMEEHHbIX Npe3eHmayuil no euoam
DEKNIaMHbIX HOCUmMeNel.:

1. TeNIEBU3HOHHBIE POIMKA



2.
. <TIPeIMETHBIC» HOCUTEIIN
. POS — B MecTe nponax.

. BUTpUHA

. BBIBECKA

. TUTaKaT

. TUCTOBKA
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OaHHEpHI

Obwas npobrema 0ns 06¢CysHcOeHuUsA:
KakoBa 3¢ GeKTHBHOCTh pa3IHYHBIX HOCHUTENICH PEKIaMbl MO0 OTHOIICHHIO K PEKIaMHUPYEMOMY
toBapy? OICHUTE CHJIBHBIC M CITa0ble CTOPOHBI KaXKIO0ro HocuTeNss. Kak coderaroTcss Mexay
co0o¥ pa3IMYHbBIC BUJIBI HOCUTETIEH?

Bonpoc ons umoeosozo obcyscoenus:
MOHSITHE «MeIHa-TUIAHUPOBAHUEY.

OcHoBHasi IMTEPaTYpa AJIs1 NOATOTOBKH COOOIICHUI M Npe3eHTAlMIA:

1.

(98]

CapenbeBa, O. O. Bceobmas uctopus pekiaambl : ydeOHUK st OakamaBpoB / O. O.
CapenveBa, H. B. TpyOnukoBa. — MockBa : M3marenbcko-ToproBasi KOPIOpPALUS
«lamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - TekcT : 3IEKTPOHHBIH. -
URL: https://new.znanium.com/catalog/product/1081671

Tpymmuna, JI. E. UcTopust oTeuecTBeHHON U 3apyOekHOM pekyiaMbl: YueOHuK / TpymnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anekTpoHHbid. - URL: https://new.znanium.com/catalog/product/343538

Ocunsu /[. Orunsu o pexname. M., 2003. C. 107-122,

Pexknamel, BeiBecku, apumn// MockoBckuil apxuB: McToprko-kpaeBeJuecKuil anbMaHax.
M., 1996. Boin. 2-i1: Bropas nonosuna XIX — Hau. XX B. M., 2000. — 146 c.
VYBiekarenbHbIi MUP MOCKOBCKOM peksiaMbl KoHIa XIX — Havana XX B. M., 1996. — 74
c.
Xonkunc K. Most )xu3Hb B pekiame / iep. ¢ anri. M., 2008. C. 150-180.

Jlumepamypa 012 n0020mosKu cooouenuti u npe3eHmayuiL:

3sepesa B.B. Tenepexnama u tenecepuan // HenpuxocHoBeHHBIH 3amac. 2003. Ne 6 (32)
Konomuey B. Poccuiickoe TeneBUICHUE — PEKIAMOHOCHUTENb //PekiiaMHble TEXHOJIOTHH.
2004. No5. C. 15-18.

. Tenepexnama // UckycctBo KnHO. 2004. Ne 7
. Xatin T. Bce 00 ynakoBke: DBOJIOIUS U CEKPETHI KOPOOOK, OYTHIIIOK, KOHCEPBHBIX OAHOK

u Trooukos. CII6., 1997. C. 89-178.

.AImum B., Cumoncon A. Dcrernka mapketuHra: CTpaTeruss MEHEKMEHTa, CO3IaHUE

OposHaa u umumKa komnanuu. M., 2005. C. 347-373.

3ansaTue Ne 8. CMU u neuatHas pekjiama
Dopma nposedenusi: NPAKMuKym ¢ npeocmagieHuem coOCMEEHHbIX Npe3eHmayuil no euoam
DEKNIaMHbIX HOCUmMenel.:

e R

CICIATbHBIC PEKJIaMHBIC Ta3€Thl M KyPHAIBI
MacCCOBBIE TIOMYJIIPHBIC Ta3€Thl U KYPHAIBI
npodecCHOHATbHBIC U3/TaHUS.

«TJaMypHBIE» U3/IaHUS.

JUCTOBKH

HACTEHHBIE OOBSIBICHUS

Priduct Placement

Event-pexnama
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Obwas npobrema ons 06¢CysHcOeHuUsA:

KakoBa 3¢ (GeKTHBHOCTh pa3IHUHBIX HOCHUTENICH PEKIaMbl MO0 OTHOIICHHIO K PEKIaMUPYEMOMY
toBapy? OIICHUTE CWIbHBIC M CJIa0ble CTOPOHBI KaXJOro Hocutesss. Kak coueraercs Tum
U3JIaHKS U pa3Meliaemas B HeM pexiama? [ToHATHe «peKIaMHBIH TEKCTY.

OcHoBHasi iMTEepaTypa AJsl NOATOTOBKH COO0IIEHUI M Npe3eHTAlMIi:

1. CasenbeBa, O. O. Bceobmast ucropusi pexiaMbl : yueOHUK ais OakanaBpoB / O. O.
CapenveBa, H. B. TpyOnukoBa. — MockBa : M3narenbcko-Toprosas Kopropanus
«JamkoB u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - Tekcr : 3ME€KTPOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

2. Tpymwuna, JI. E. UcTopus oTeuecTBeHHON U 3apyOekHOU pekyambl: YueOHuk / Tpymmna

JLE. - Mocksa :[lamkoB un K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - TekcT :
anekTpoHHBIN. - URL: https://new.znanium.com/catalog/product/343538

Orunsu J1. Orunsu o pexname. M., 2003. C. 73-106, 152-159.

Xonkunae K. Mos xu3Hb B pexiame / iep. ¢ aurit. M., 2008. C. 141-149.

Jlutepatypa A MOATOTOBKH COOOIIEHUI U TTPE3CHTAIIHIN:

Hpro XK.-M. Jlomas ctepeotunsl: Peknama, pa3pymatomias oomenpunstoe. M.: CIIb: H.
Hosropon..., 2003. C.37-113, 241-253.

7. WsmaiinoBa M. Ilpecca Bcsikas HyKHa, mpecca Beskas BaxkHa //MIHIyCTpUs peKJIaMbl.

2001. Ne2. C. 18-21.

8. Keitmuz [Ix. Jlro60oBb k Oymare / Ungyctpus pexiambl. 2003. Ne 19. C. 48-51.

9. [ononHuTEnbHAS JIUTEpATYypa

10. Boosun A.A. CMU Poccun: aynuropus u pexkinama. M., 2000.

11. UBanoBa K.A. Kommpaiituar. CekpeTsl cocTaBieHHs pekiJaMHbIX U PR-tekctoB M.;

CIIb., 2006.

12. Ummunuenkas U. Kpeatus B pexname. M., 2002. C. 7-122.
13. Yepenuuuenko T. Poccus 90-x B cioraHax, peHTHHrax, HMMHJDKAX: AKTyaJbHBIN

JIEKCUKOH. M., 1999,

AT

3ansaTue Ne 9. PexjiaMHbIe CTPAaTerMy M PeKJIaMHasi KAMIIaHUSA
Bonpocul 0n1 06cyacoenus u pegpepuposanusi:
1. Kaxkue ¢akTopbl yYUTHIBAIOTCA MPH IJIAHUPOBAHUH PEKJIAMHOW KaMITaHUU?
2. llpoananu3upyiTe aNropuT™, CpeACTBa U PE3yJIbTaThl 3HAMEHUTBIX PEKJIAMHBIX
komrannii B CIIIA u B Poccun.

Tucvmennoe 3a0anue:

Vkaoicume 6uovl pexiamvl 8 coomeemcmsuu ¢ NPUHYURAMU KIACCUDUKAYUL:
A) 1o KaHaIy pacrpoCTpaHEHUS

b) o TeppuTopuu pazmemnieHus

B) o niensim Bo3neticTBHs

Oobs3aTenbHas JJuTEpaTypa:

1. CasenbeBa, O. O. Bceobmas ucropus pekiambl : yueOHHK i OakanaBpos / O. O.
CagpenveBa, H. B. TpyOnukoBa. — MockBa : WM3marenbcko-ToproBas KOpIopanus
«JamkoB u K, 2019. - 452 c. - [ISBN 978-5-394-03119-9. - TekcT : 37€KTPOHHBIN. -
URL: https://new.znanium.com/catalog/product/1081671

2. Tpymwuna, JI. E. UcTopus oTeuecTBeHHOM U 3apyOexHOM pexinambl: YueOHnuk / TpymmnHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Texkcr :
anekTpoHHBIH. - URL: https://new.znanium.com/catalog/product/343538

3. Orwusu /. Oruneu o pexname. M., 2003. C. 107-133, 160-178.

4. Xomnxkuhc K. Mos »u3Hp B pekiame / niep. ¢ auri. M., 2008. C. 141-181;
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Caiit «Pexknmama B cpeiacTBax MaccoBod uHpopmauum» — Pexum goctyma:
http://www.rek-smi.pu.ru/
Kotnep ®@. OcHoBsl MapkeTnHra. M., 1995. C. 284-292, 442-467.

3anaTue Ne 10. PexnamHble cTpaTernu W pekjaamMHasi Kamnanusa. TexHosormyeckue
OTKPBITHS U peKJaMa

Bonpocwt ona npesenmayuii:

1.

Kakyto posib B pekiiame urparoT TeXHU4ecKre u300peTeHus?

2. Yewm ormnmuaercs MHTEpHET OT IPYTrUX HOCHUTENIEH PEKIaMBbl?
3. B uem cocrout crnenudpuka norpeOUTeN-CKOM KOMMYHHUKAIIUU MTOKynaTens u MHTepHeT-

marasuHa?

Jlumepamypa obs3amenvHas.

1.

Cagenvesa, O. O. Bceobwas ucmopus pexnamel @ yueOHux ons 6axanraspos / O. O.
Casenvesa, H. B. Tpybnuxosa. — Mockea :@ H30amenvcko-mopeosas Kopnopayus
«/lawkos u K, 2019. - 452 c. - ISBN 978-5-394-03119-9. - Texcm : 51eKmpOHHbIU. -
URL: https://new.znanium.com/catalog/product/1081671

Tpywuna, JI. E. Hcmopus omeuecmeeHHOU U 3apy0edicHol pexiamvl: YueOHux /
Tpywuna JLE. - Mocksa :[awxoe u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Texcm
: anekmponnwii. - URL: https://new.znanium.com/catalog/product/343538

Tunu M.-K., Boaguubapeep M.  DneKTpoHHasT KOMMEPIMSI W TOPTOBBIA IICHTP:
CpaBHHUTEJIBHBINA aHANN3 MOKymnareneit / MaccoBast KynbTypa: COBpeMEHHBIE 3amaiHbIe
nccnemosannsa. M., 2005. C. 114-133.

I'punocmagp Jl. «PeanbHOE TeNeBUACHUE» H MOJUTHKA COIUAILHOTO KOHTpous // Tam
xe. C. 76-90.

HImum B., Cumoncon A. Dcreruka mapketunra: CTparerusi MEHEIKMEHTa, CO3/IaHue
OpoHaa u umupka komnanuu. M., 2005. C. 374-394

3aganue 11. OnbIT ¥ TPpaguUuKM pekIaMHbIX areHTcTB B CIIHA

OcHOBHBIE BOIIPOCHI:

1.

P

UccnenoBaTenbckuii mepro/l B CTAHOBIEHUU PEKIAMHOTO Jiejla B AMEpUKe
[Ixona A. Jlackepa, K. Xonkunca n K. Xonkunca

®opmyna YTII Poccepa Pussa

Pexnamuas mkona J[.Orunsu

JIxxopmx 'prOOMH 1 «O0YEIOBEYMBAHHIEY PEKIAMBI

Oos3aTesqbHaAs JINTEpaTypa:

1.

3.

CapenbeBa, O. O. Bceobmas uctopus pekiaambl : ydeOHUK st OakamaBpoB / O. O.
CasenbeBa, H. B. TpyOuukoBa. — MockBa : M3narenbcko-Topropas KopHopauus
«lamkoB u K°», 2019. - 452 c. - ISBN 978-5-394-03119-9. - TekcT : 3IEKTPOHHBIH. -
URL: https://new.znanium.com/catalog/product/1081671

Tpymuna, JI. E. UcTopust oTeuecTBeHHON U 3apyOekHOM pekyiaMbl: YueOHuK / TpyminHa
JLE. - Mocksa :JlamkoB u K, 2018. - 248 c.: ISBN 978-5-394-01087-3. - Tekcr :
anekTpoHHbid. - URL: https://new.znanium.com/catalog/product/343538

bepezosas JI.I'. Mctopust MUpOBOI peKiiambl, UM CTApUHHBIE PELENTHl U3TOTOBJIEHUS
«becrmmatHoro ceipa» M., 2008. Yacts 4. ['maBsr 5,6, 7.

JdonosHuTeILHAS JINTEPATypa:
4. Qeunsu /{. Orunsu o pexiame. M., 2003. C. 107-133, 160-178.

S.

Xonkunc K. Most xu3Hb B pekiiame / iep. ¢ anrit. M., 2008. C. 141-181;


https://new.znanium.com/catalog/product/343538
http://www.rek-smi.pu.ru/
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9.2. MeTtoaudyeckue PCKOMCEHAAHHU 110 MOATOTOBKE NNCbMCHHBIX pa60T

Jlnsi HamucaHusi KypCOBBIX pabOT COCTaBJI€HA OTHAENbHAs MporpaMmMa ¢ TOAPOOHBIMHU
PEKOMEHIaIMSM TI0 MOATOTOBKE, COJIEPKaHUI0 U OOPMIICHHIO KYPCOBON paOOTHI.

9.3. HMHbIe maTepuaibl

MeToauuecKkue PECKOMEHIAIMHA 110 OpraHu3anuu CaMOCTOSITEIbHOI paﬁoTbI CTYAECHTOB

[TpuBeieHHBIC IUIAHBI CEMUHAPCKHUX 3aHATUNA 0003HAYCHBI TaK JO HEKOTOPOU MEPHI YCIOBHO;
BCE MpUBEJECHHBIC HIDKE 3aJaHus MPEANoaraoT 0O0CYXKICHHE B TPAIUIIMOHHON CeMUHApCKOU
¢dopme, Ha KOJUTOKBUYMax U B popme auajora ¢ npenogasareiaeM. OCHOBHAS LIEIb ITHX 3a1aHUH
JUISL CAMOCTOSATEIBHON paboThl COCTOUT B TOM, UTOOBI COJIEHCTBOBATH BBIMOJIHEHUIO CTYACHTaMU
UX BBIIYCKHBIX KBAJU(HUKAIIMOHHBIX POEKTOB, YMEHHEM NMPUMEHSATh METOIOJIOTHU K aHAJIHU3Y
pexnaMbl. COOTBETCTBEHHO, KAakas-TO 4YacTh HWXKENPHUBEACHHBIX 3aJaHUN Mpeanosiaraer
UHAMBUAYAIbHYIO pabOTy CTyJEHTa C MpenojaBareleM Kypca WM, B Kakux-To ciydasx
oOCy’XJIeHHE BBIMOJIHEHHBIX 3aJaHHi IIeecoo0pa3Ho nenath B (opMe KOJUIOKBHYMa WU
KOH(epeHIIMH (BO3MOXHOCTh 3TOT0 OTPaHMYEHA, OJIHAKO, BEIUYMHON I'pyNNbl U KOJINYECTBOM
OTIYIIEHHBIX Ha KypC Y4eOHBIX YacOB: KaK IOKa3bIBaeT MPAaKTHKA, Ha KOJJIOKBUyMax Ha
KaKJIOT0 BBICTYHAIOLIETO ¢ OOCYKIEHHEM HYKHO IUIaHMPOBaTh, KAK MUHUMYM, 25-30 MUHYT, a
BBICTYIUICHHE C OOOCHOBAaHUEM MCCIIEIOBATENbCKOTO MPOEKTa HE CTAaHOBUTCS MpodaHaluei,
TOJIBKO €CJM 3aJIOKHUTh Ha BBICTYIUIEHHWE U auckyccuto oT 40 munyT a0 uaca). Haxower,
MHOTMMH 33JIaHUSIMU BIIOJIHE MOKHO MOCTYIIUTBCSA, €CJIA CTYJIEHT NPUHUMAJl aKTUBHOE y4acTue
B ayJIUTOPHOW pabOTe WM €CIM MOXXHO OBbITh B BBICOKOW CTENEHH YBEPEHHBIM B €ro
uccienoBaTenbCckoi kBanudukanud. Takum oOpa3oM, Ha NEAAHTUYHOM BBITIOJTHEHHH BCEX
IpejyiaraéMblX HWKE 3a/laHui 11e71ecCO00pa3HO HacTauBaTh B TOM Cllydae, KOTJa OHM JOJKHBI
KOMIIEHCHUPOBAaTh HEJOCTATOYHYHK) AKTUBHOCTh CTYJIE€HTA WIM OYEBUIHOE OTCYTCTBHE Y HETO
HCCIIEIOBATENbCKUX HABBIKOB.

CooTHOIIEHNE TpeasiaraéMbIX 3aJaHUN IS CaMOCTOSTENBHOW paboThl ¢ (OPMHpPOBAHHEM
KOHKPETHBIX HCCIIeI0OBAaTEeIbCKUX KOMIETEHIUI Oosiee MOJAPOOHO NpOMHMCaHO B paboueit
nporpamMMe Kypca. Hike mpuBoasTcst KpaTkie KOMMEHTAapHH K (hopMaM KOHTPOJISL BBITIOTTHEHUS
3aJJaHU JJI1 CAMOCTOSITETIbHON paboThI:

CamocrosTenbHble pabOTHl  CTYACHTA BBINOJHSIOTCS 10 3aJaHUI0  TIPEnojaBaress WU
CaMOCTOSITEIILHO ISl BRIPAOOTKM KOMIETCHIIUN (hOPMYIUPOBAHHMSI TPOOIEMBI, ITOMCKA U aHAIIN3a
WHPOPMAIIUU U TIPEJICTABICHUS pe3ylbTaToB. OHM MOTYT OBITh BKIIFOUCHBI B Pa3IHMYHBIC BUJIBI
y4eOHOro Tporecca: OT JIEKIHMH [0 aTTeCTallid. BBIMONHEHHEe CcaMOCTOSTEIbHBIX padoT
ONUPAETCSl Ha CIHCOK WH()OPMAIMOHHBIX HCTOYHHKOB W JIUTEpaTypbl. Pabora MoXkeT OBITH
BBITIOJTHEHA KaK:

a) aHAJIMTHYECKAS;

0) npe3eHTalOHHAS,

B) IIPOCKTHASI.

AnanmuTHueckas paboTa OpPHEHTHPOBAHA HA CAMOCTOSTSIILHBIN aHATN3 AIMITUPHUYECKUX JAaHHBIX U
KOHIIETITyaJJbHOE ~ OCBOCHHME HCCIIEJIOBATENILCKOM  JIMTEpaTypbl 1O  BBHIOpAHHOH  TeMe.
[Ipe3eHTamnionHass paboTa  TpeANoJiaraeT  JIEMOHCTPAIlMI0  HABBIKOB  TUIOJOTHH U
KJIacCCU(PUKALIUU PsiIa OJHOPOIHBIX (aKTOB, OOBEKTOB, siBIIeHUH. [IpoekTHas paboTa MODKHA
NPEJCTaBUTh aBTOPCKOE pEUICHHE KaKoW-IMOO 3amavyd. Pe3ynabTaThl pabOTBI MOTYT OBITh
MPEJICTaBICHBl B JIFOOON (Qopme: 3JEKTPOHHOH TMpEe3eHTAIluU, CXeM, TpaduKoB, TUArpamwm,
MEYaTHOTO TEKCTa.
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CamocrosiTeibHas padoTa ¢ HHPOPMALMOHHBIMH pecypcaMu MO peKJame

3aoanue: CamocmosmenvHo 6 meuenue cemecmpa Npousgecmu noobop U  CUCMeMamu3ayuio
KaKo2o-1u60 6uoa UH@GOPMAYUOHHBIX PeCyPCo8 No peKiame ¢ NpeoCcmasieHuem pe3yibmamos.

Nk W=

[ToxGopka 0Opa3IoB peKIaMbl TI0 )KaHPY MU THITY € TIOCIEIYIONIM aHATU30M.
O0630p MHOCTPAHHBIX PEKIAMHBIX KypHAIOB B OMOIHMOTEKE Y HUBEPCUTETA.
00630p npodeccruoHaATBHBIX PEKIaMHBIX CalTOB B IHTEpHETE.

Knaccudukanus pekiiaMHbIX KypHalioB B Poccun.

[Ipe3enTarmst aBTopckoro «baHka peKiIaMb»y
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Ipunoxenus

Ipunoxenne 1. AHHOTAUSI AUCHHUILJIMHBI

JuctumuinHa «Vctopust pekiiamMbl M CBA3€H ¢ OOIIECTBEHHOCTBIO» peanu3yercs Ha (akynbreTe
peKiIamMbl M CBs3eM C OOIIECTBEHHOCThIO Kadeapoil HMHTErpUPOBAHHBIX KOMMYHHKAIMH U
peEKIamBbl.

Lenap AUCHMIUIMHBI — TOJATOTOBUTH CTYAEHTAa K BOCIPHUATHIO MPOPECCHOHATBHOIO IMKIa
JIMCUMIUIMH Ha OCHOBE 3HAHMW M TIOHMMAaHHS HCTOKOB PEKIAMHOTO Jieia M OOIIECTBEHHBIX
KOMMYHHKAIMI, UX CBOeoOpa3us B pa3Hble HMCTOPUYECKHE NMEPUOABI U B Pa3HBIX cTpaHax. B
Ka4eCTBE TIJIABHOTO NPUHIMINA TEPHOIU3AIMU 3asBICHO pAa3BUTUE CPEICTB MAacCOBOM
KOMMYHHUKAIIMH, YTO OMPEICNIACT HE TOJbKO COJACPKAHHWE MEPEHOCHMOrO COOOIICHUs, HO H
CIIOCOOBI €r0 BOCIPUSATHSL.

3axaum AUCHUIINHBI:

e cdopMupoBaTh 3HaHME OCHOBHOIO MOHATHUHHOIO ammapara, HEOOXOJUMOro s
M3yYeHHs TUCIHUIUTMH MPO(PEeCCHOHATHHOTO IIHUKJIA;

® pa3BUBaTh CIIOCOOHOCTH OOOCHOBATH POJIIb U MECTO CPEJCTB MaCCOBONH KOMMYHHUKAITUH B
Pa3BUTHU PEKJIAMHOTO JIeja U CBs3eil ¢ 00IIeCTBEHHOCTHIO;

® HAay4YUTh BBIABIATH CIIEUU(UKY Pa3BUTHSI PEKJIaMbI B Pa3HbIE SMIOXH U B Pa3HBIX CTPaHAX;

e pa3BUBaTh HaBBIKK OOOCHOBAaHHOTO aHallM3a WCTOKOB KOHIICNTYAJIBHBIX MO3HUIIAN
COBPEMEHHBIX IIKOJI peKjiaMbl U PR;

® O03HAKOMHTH C MPHUHIUIAMH U METOJAaMH OLEHKU YPPEKTHBHOCTH NMPOQeCcCHOHATHHON
JesTeIbHOCTH B 00s1acTH pexyiambl U PR.

JlucuuninHa HanpaBJieHa Ha (popMUpOBaHHE KOMIIETEHITHIA:

IIK-1 Cnocoben MMPOBOANUTH MAPKCTUHI'OBBIC UCCICAOBAHUA C UCIIOJIB30BAHUCM HHCTPYMCHTOB
KOMIIJICKCAa MapKETUHI'a

B pesynbrare 0OCBOCHUS TUCIUILTUHBI 00YYatONUICS JOKEH:

3HAaTh:

® OCHOBHBIC 3Tanbl POPMHUPOBAHUS PEKIAMHOTO JIeJIa 1 MACCOBBIX KOMMYHHKAIIUN
MIPUMEHUTEIIBLHO K pETMOHAM eBpomneickux cTpaH, Poccun n CIIA;

® OCHOBBI KOHIIENITYaJIbHBIX MTO3ULUI OCHOBHBIX ILIKOJI PEKJIAMHOTO J€J1a U OCHOBHBIX
KOHIICTIIUI B 00J1aCTH MacCOBBIX KOMMYHUKAIUI U CBSI3€H C 00IIECTBEHHOCTBIO;

® co/ep:KaHME U CYTh JAESITEIbHOCTU B 00J1aCTH KOMMEPUYECKHX KOMMYHHUKAIIHI; BUIbI U
(hopMBI KOMMYHHKAIIMOHHOH 1€ TETbHOCTH;

Ymers:

e (opMyIHpOBaTh OAHK PEKJIIAMHBIX UJIEH; COMOCTABIATh U aHAJTU3UPOBATh JJOMUHAHTEI

Pa3HBIX PEKJIAMHBIX IIKOJI,
Bnaners:

e CreUMalTbHOM TEPMHMHOJIOTHEH B OOJACTH peKjIaMbl M MacCOBBIX KOMMYHMKAILIUH;
MPUHIMIIAMA M METOJAaMH OLEHKH CTPAaTerM4eCKUX M TaKTHYECKUX pEelIeHUH
KJIACCHYECKHX 3a/1a4 B 00J1aCTH MacCOBBIX KOMMYHUKAIHIA;

® METOJAaMH COLMAJIBHO-KYJIBTYPHOIO M HMCTOPHUYECKOTO aHAIW3a KOMMEPUYECKHUX
IIPOLIECCOB

[lo pucuumnimuHEe TpPEIyCMOTpPEHA NMPOMEXKYTOYHas arrecTanus B (opme sk3amena. OOmas
TPYAOEMKOCTb OCBOEHHUS AUCLUIUINHBI COCTABIAET 4 3a4E€THBIX €UHMIL.
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The discipline "History of Advertising and Public Relations" is implemented at the Faculty of
Advertising and Public Relations by the Department of Integrated Communications and
Advertising.

Purpose of the discipline- to prepare the student for the perception of the professional cycle of
disciplines based on knowledge and understanding of the origins of advertising and public
communications, their originality in different historical periods and in different countries. The
development of mass media is stated as the main principle of periodization, which determines
not only the content of the message being transferred, but also the ways of its perception.

Tasks of the discipline:

to form knowledge of the basic conceptual apparatus necessary for studying the
disciplines of the professional cycle;

develop the ability to justify the role and place of mass media in the development of
advertising and public relations;

to teach to identify the specifics of the development of advertising in different eras and in
different countries;

develop the skills of a reasonable analysis of the origins of the conceptual positions of
modern schools of advertising and PR;

to acquaint with the principles and methods of evaluating the effectiveness of
professional activities in the field of advertising and PR.

The discipline is aimed at the formation of competencies:
PC-1 Able to conduct marketing research using marketing mix tools

As a result of mastering the discipline, the student must:
To Know:

the main stages of the formation of advertising and mass communications in relation to
the regions of European countries, Russia and the USA;

fundamentals of the conceptual positions of the main schools of advertising and basic
concepts in the field of mass communications and public relations;

the content and essence of activities in the field of commercial communications; types
and forms of communication activities;

to Be able to:

formulate a bank of advertising ideas; compare and analyze the dominants of different
advertising schools;

to Own:

special terminology in the field of advertising and mass communications; principles and
methods for evaluating strategic and tactical solutions to classical problems in the field of
mass communications;

methods of socio-cultural and historical analysis of commercial processes

The discipline provides for intermediate certification in the form of an exam. The total labor
intensity of mastering the discipline is 4 credit units.
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